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The aim’s article is to analyze competitive intelligence in online businesses. This

study is applied-developmental in nature and employs a cross-sectional survey
method for data collection. The qualitative participants include marketing
professors and managers from the National Union of Virtual Businesses, with 21
individuals selected through theoretical sampling. The sample size for the
guantitative section was estimated at 384 individuals using Cochran's formula,
with sampling conducted via cluster-random sampling. Data were collected
through semi-structured interviews and a researcher-designed questionnaire.
Qualitative data analysis was performed using grounded theory and MaxQDA
software, while quantitative data were analyzed using the importance-
performance analysis method with SPSS software. Research findings indicated
that, based on the paradigmatic model of the study, causal conditions
(organizational intelligence, customer orientation, and competitive policies)
influence the core phenomenon (competitive intelligence). In this context,
intelligent infrastructures provide the necessary background and environment,
while the intensity of competition acts as a moderating condition. These
components impact strategies and actions (smart marketing strategy) and
ultimately lead to outcomes such as customer engagement, improved customer
experience, and sustainable competitive advantage.
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EXTENDED ABSTRACT

Introduction

In recent years, the country's online business ecosystem has seen extensive changes. The huge and
sudden increase of users on internet platforms caused the huge growth of online businesses in the
country. Therefor, success and survival in this field has become a fierce and real struggle among online
businesses. The key to success in such intense competition depends on making the right decisions
against the actions of competitors. The knowledge-oriented nature of technology is another factor that
has caused intelligence to be considered as an essential element in competition. Although there have
been various studies in the field of competitive intelligence, most were purely quantitative and were
limited to investigating the impact. Also, the requirements related to the online space and internet
platform are not included. Therefore, many research gaps are observed in the conceptualization of
competitive intelligence in the field of online businesses. Also, a qualitative and native analysis of
these concepts has always been neglected from the domestic researchers' points of view as a
fundamental issue. This study is also very important from a negative aspect, because if businesses do
not have enough competitive intelligence, they will lose their market share and give up their position
to the leading companies in this field. In this regard, in this research, the importance and performance
of the foundational conditions, strategies and measures, intervening conditions and the consequences
of competitive intelligence will be investigated. The current research answers the key question; what
is the state of competitive intelligence in online businesses?

Methodology

This study was conducted from a philosophical perspective based on the pragmatic paradigm and an
inductive-analogical approach was used. The current study is an applied research and based on data
collection, it is a cross-sectional survey research. To achieve the goal of the research, a mixed exploratory
research design (qualitative-quantitative) was used. The community of the qualitative section includes
professors of marketing management and directors of the National Association of Virtual Businesses.
Based on the view of Miller et al. (2010), the five criteria of keyness, popularity, theoretical knowledge,
diversity, motivation to participate were used to select participants [20]. Therefore, in this study, the senior
and experienced managers of the virtual business union of the country were selected as the sample, and
the theoretical sampling method was used, which based on Glazer et al.'s (2017) view, is a suitable method
for determining the sample size in the grounded theory method [9]. The sampling process continued until
reaching theoretical saturation. Totally, 21 managers participated in this study. A small part of the
statistical population included members of the National Union of Virtual Businesses. The sample size was
estimated to be 384 people using Cochran's formula. Because the statistical population is homogeneous,
a simple cluster-random method was used for sampling. To collect research data, semi-structured
interviews were used in the qualitative part and researcher-made questionnaires were used in the
guantitative part. The validity of the qualitative part according to Lincoln and Goba was evaluated and
confirmed based on the four criteria of validity, transferability, confirmability and reliability from the
point of view of judges [18]. To measure the reliability of the qualitative part, the percentage of observed
agreement based on the Holstein formula was estimated at 0.627, which is more than 0.6 and is an
acceptable value [12]. To measure the validity of the questionnaire, the content validity ratio (CVR) was
used based on the opinion of 20 people and it was estimated to be above 0.42. To measure the reliability
of the gquestionnaire, Cronbach's alpha was estimated at 0.815 and for all the constructs, it was above 0.7.
Therefore, the validity and reliability of the questionnaire was confirmed. In order to analyze the data in
the qualitative part, the grounded theory method was used and the structures of competitive intelligence
analysis in online businesses were identified and the relationships of the structures were explained. In the
guantitative part, the importance-performance analysis method (gap analysis) was used. Data analysis was
conducted in the qualitative part with Maxgda software and with SPSS software in the quantitative part.
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Results and Discussion

Based on the results of the importance-performance analysis and since all the identified indicators were
of high importance, there are no "indifference" and "waste" areas. Such constructs are smart infrastructure
(C04), smart marketing strategy (C07) and customer engagement (C08), which is in the "weak" area
because it has a weak performance despite its high importance. Other structures appear to be in the
"acceptable" zone, but they are not. The score of the existing situation is higher than the average for the
"intensity of competition" construct, as a negative construct, is not a good sign, and in fact, the average
score above the average for this construct shows that the intensity of competition in online areas is very
high and businesses are in a favorable situation from this point of view. Finally, the constructs of
organizational intelligence (C01), customer orientation (C02), competitive policies (C03), competitive
intelligence (C05), improving customer experience (C09), sustainable competitive advantage (C10) are in
the acceptable area, but considering the significance analysis - Performance, there is a significant gap
between these structures and what they should be.

Conclusion

The current research was conducted with the aim of analyzing competitive intelligence in online
businesses with the importance-performance approach. Based on the research paradigm model, it was
determined that the causal conditions (organizational intelligence, customer orientation and competitive
policies) affect the central phenomenon (competitive intelligence). This importance was also mentioned
in the results of Altin et al.'s study (2021) and is compatible with the present results. It was also shown
that smart infrastructures provide the necessary background and the intensity of competition as an
intervening condition. In the results of Rouhi et al.'s study (2023), different and effective dimensions of
competition are also mentioned and it is in line with the present findings. Finally, the results of the research
showed that the aforementioned components have an effect on strategies and actions (smart marketing
strategy) and ultimately lead to consequences such as customer participation, improved customer
experience, and sustainable competitive advantage. The mentioned components have been confirmed in
the findings of Khademi et al.'s study (2023).

Keywords: Competitive intelligence, Importance-performance analysis, Online businesses



VEVEPVFE o Sog sl ghls  VYYA-SADY gl lls )38 B WY timioo AF-F (sl SY ojled 05 003 ¢ 53yl S 1t el o

SOl y Co i Oladlae

Homepage: https://www.smsjournal.ir

d  10.22034/smsj.2024.450966.2004 edgiy dlio

3 ,Sos—Caodl 3,509, U (g5lme S g ;3 (B, (gonigr Jolow

Ol 0l o9 play oty ¢ g sl g Sladl iy e 0aSutily )l oS bi SWa dlsly

Ol el o9 ply oK1 (g ylulu g Slamdl iy e 01Kl Lokl (5 ylg0E dograre ddww

oS lia e
gz i a5 5l adlle iyl cnl (s jlome (sl ylS genS 5> 0By chiadn o Alio o i 4L
SBAS S jLie axoly ol oo — islows daodly (6)95,5 j3g; Jlate ;I g ol (lamuwgi—ed 18 W ANF il &b

VLY - i Sk p

S35 8gal gy b &S sl (gilome (glo S S (55908 2l (lpade 5 (2l l3L ALl (S i ;
VX[ ANY 2oy o,

5 23,5 3,902 55 YAY 0S5 Jgoyd b ji5 oo sk digad o2 505 sl gl 31,8 VY (gl

5 wlylidlons dnlas I Wodls (59l5)8 (gl ad plodl (olai=(glades (bg) b (5 S4iged M slaoly
g obols agylai by illae S yisu pd edly Jdodgdy jori Lo el didle gisee delidus gy o ySlas—Canl o gdy 30
o ol 2 ool Il L 3 Shesmceal o g ) oS iSu 3 g sl g S Jl3Blp (& ome lbylS geenS
wlojlo pen) e buld imeh oS Loboly o olis dmeh cslaanl b edlizl 6, srinige

aasly ol > )5 e 13U (0B, saieden) (5yemmeondy ¢ (B, lacilus g (5ylhes pide

aslid Sablio bylpd 5o o) @b g 3,5l wald 1) p3Y s 5 dlej cliadgn slacsloy; e
JW b.&.m.:{y JAJ‘

4 ol yo g asllS Bl (Aedsa obylb i) Gllidl 5 dyaly p jSie cladalge A Email:ghamkhari @pnu.ac.ir

g e il By Cue g (lyide 455 gm0 (ol e CS lie i olataly

DSles—Cuonl 5,554, b (g5lxe (sl gews o 0By shiebgrn |l .(\\°~\°) doguazo 0w (5 lgored falaly s M tdllde oyl s Sl
NAEAVY (VST (o0 ply Co e Ollllae




VEoF Ol o 7Y o ledin (65,05 G s Slalllas AN

dosds )

Uz pas > 2Lk @y cuslie (ola)lid 4 il g Cosl 0ad s (Sg5sied (e b5 0gd &5 4 2b)lil sleogsd
anle ) i 75 by (slid > Saidyyp alwlid (gl byide Fo¥ Jlo )3 55 dusge leMbl oluly 45 uogio
llyme it bl dw o8 Cawd 59,8 (S anles b LU Sl G olyide VY 5 43S (0 B0 o 09l (S 0059)8 4y feniis
ool 0 (Seig Sl lgizme (2Ll g & (Rl Sl e B 050 53 03 S i (pl IS oo sy ] 008 L] (Sdg S
Sy B9y oyl i > Slesd g &Y guase &1 [YA] Sloss Juogio ogud ol 4 Jlod (515 50l 55 bl g 72N 4S5 jgboas
s by bl )l gcws” (Lol Gaa el Ban ()l jdie b aygwgd bLS)l g cudlinSS code gyl lyide 4y (o piawd
355 05 L g Sl (Slsime e 5 BB Cupanl iy ol sl ol (5)0lbg 5 o jtio €8t ¢yglagus e 4 (s
Gow 4 S > LU cunl o) palyd obylL gl 1) (o Lad (pl [YV] 25 oo yorie dodily g dgwed Laslgy dbowl 4y a8 o)l
DF] wims Ll |y () doye 15 s gy oyt G sl |y 395 uild ety )lS (slyie Mo

ogdlly lajls 4 dxgi b iiun Gl b 0 2Vl Co g b g Wlos ) lag 1) 09 oSl LSy (sla )9S 35 ol 5
ISl b 3 2505 Gl L5 (o 4 0 Lt St S5l e S 0] G ) (505 e a5 5 lS
Olyss B9y (yp IV (polaidl g ohsg (sbagiiejls g2 l)5lis o) baulyd )3 (b e adl LS Cygii | 395 (26,
Clial glyide jls jl or 5 pEuSas,e il o by glaculled 4 d2g5 0jgpel & Do (Ui LSS (yizren g pelg>
oS 15 it dlo e gito (sl tulS g ncincs by 1as s (5Lisd &) 39, yuus 3 51> (610 15 gg ol L [10] Al oo sl
P 1yogs wiles 31 a8 wloads anlge wags pl U L3, slaculad 55 (sow jl g (Sopm Cuygd @ angi b guw G jlabs o ol 1o
L 5 o] sl asly ol wialgd s 11y 58 5L o s & S35 (slodta] 3 o jgbo 4 AS jaome bd s Ll y jl 0jg>
{¥] 2950 42190 JSuio

ST b e b 45 o KaS Lo lojl d € 1B, siiadsend 5 Cusl Lad s gy (slis olul 2B, ol ozl
LY] )18 o )5 geunS lpide JLisl jo (665 5L SleMbl a8 Conl dtwgy (salyd 0B, (hen A8 30] 245 50l Ao g0l p
U5 L5, ygel s SleM s ol blyo 13l 5 LB, casoms cygely el g bosls & s ) g (siadon SlS oan
9 Llsd [YA] sl atsly 393 S cleMbl 55 (solasBl o wlow (559l &Y o0 ¢ )BU e lanino oo 3yg0 10 Wb g Cond
i Gl o S oy 45 sl o0 el gy S S SIS 5L i (S g sbindyh ois o)
P38 5 5295 1) 355 el Lo SLMLI b A8 o S8 (e 4 )9S gaiadign [MV ]l Gl Lo lojls 5 (b9n Sl
03lisl (455 mamnal gl Sl oo 1 U dizlod 035 diedgus g (50 () 4] ol @l izmen el il g 4005 sy
19708 ko (sadoliyy ile LBy (gl gbadol il (o yine > 4 WS 0 KoS byl g 4 () (ciosign ly 40 ailed
oS <S35 S Sl el 6 a5 gl Ko 2By g (7] 5 iy Cos i b o 3 65 (ol
5 g Il ALT3 4 hem £g nl Dgdion IS g Cilie zolaw 13 (6 S paena sladl )b Seut Culed 53 g sl
[0] 3,05 0,Lil (¢ 1S paouad 25115 15 9390 (slmodld 5l diluiadon (godlimnl b 0B, b > lojle 5,Sles

S8 35 5,553 5008 s Capde 5 plojle ()5 (Sle )3 (S mumlie S| (o (U6 er pore y3T sl 5
S i Bl g WS o g |y lojlus )3 Sl g SleMbl Jols 4T3 950 il il 03,8 3985 gy (sl )lS S o lojlus
0355 oy 55 31y AN 5 losls 5 (g 1 Y0 e et (seSiz oo & | (SeSea 4218 5 o
srbet (I 258y o Sl S g culpl S sty 28y e SBI L s e ol lojls & 5 WS oo spglee>
Iy 355 by 85 ik ) 5 K] slasensd 35 b 5 39i0m Jine o] S5 5 s 515 5 b 5
[YY] aa o

USG5 40515 i) ol o33 (o35S g5 38L5 S a1 (51 S g parn ) sl 3 e
Srponas 31 & (0B (GLad (i )3 Cudbge 435 59l 53 by ) g @y 15 C g (B ] SlagSw 3 ()8

 Gartner 2 Competitive intelligence



YAY Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

‘_;wlw‘ Qbsdwpbwl 005 s &S ol Lg)i:.) JALC).«JLS)BLJB )yuuwb Cudlo .))bu_i;wuld) ulf)DU))l)) 3 oo
@ Ol oyl i bl ol 48,5 Ojao 0B, (gliadsnr Ao 0 (565665 Cledllas aiST a3 090 a3 )3\l > cold) o
P30S ui‘)JL.: iloduis JALw ]) ‘!u).uu”] pyowen ]aé)g L;LAB oblassl Cpered WS4 Dgdoxe )»l: )N N g ode A L;“f G0
sl aix Sl adlllae ol 358 oo odnlitio b (Lo S g 0jg> )3 (paaST Ojgo 4 (B, sliadsn (siluparie )3 (Siagk
365 ol gl wialgd cawd 51Ty 095 5k e bl Jloyed (ST ) cdiedbign I by (S5 cunl cuenl Pl 50
S amd oo Gl M Gl p ul 4 Sl Giagh (C8)S Aales 15 ey )90 (B ghiedgn sladely g Saldlie Ll

Sl 38 sy (gla)Sgcuns o 0B, (ghiadsd Cuxdg

OideR Al 9 S5 (Sl .Y

Shol Ay sy 5 2 [V] 315 )3 45T 5,50 (VAAR) TSy 5 (133)) o Sam 5 5 Ty € 1B, (sinbomd s
MW geunS G by 1S coles ( 0l (gaieddign il 03,5 ool €TaMS poloe? [F]395 oo 5L 4LS) (chiadon? jl porde ]
ik Y955 g i oS 1 (LB, oo 1 i Wgiih g adgi 03D (il 5l g a8 e cdlad ] 3 &Sl ame g0l
duo sz 9 @9.5 L.,u.a.a&a )I os);;S 9 éol> LS)J?.AA} &Sl uu.»l.) )l d‘o)..).) O 4.’L.0 » Jqu;o k.A.MS SleMb ul.s)...um 9
T Slosso s s St 3 a5 2,5 o S ol St b 2

Sl &gt odly (3,5 0,83 5 il (2l «y9l2)F s i | (0B, (saiedon b (1) (hsn S5 Sl
o J) Sl 5 CliaSs 5 <85 45, 4 4 Wld Sy yai S g S5 slais 5 (S e ] ety oyt B
Lo ) 51 SleMbl Jilowig ;o8 5 0,53 «5)513,5 (0B, (shiadon 1505 Sl 4 3500 p2x0 I3k Gl8) slodsies il 5
b 4y o] 5 Lo lojls o (28) Lo 1 diocbam )llss (28 (bom [VF] o iy (2B o canS (sl lyiie
sl gliadign [N Canl odds (yyoi cylojl Jlul 0By Cuje S sl (00 pal) Oloseuar 381 Gaa b Wby o coldy
ool a8 Conl lojl (Sgym (slaodls 5 SleMbl copie g Julow 9 4555 (bl «6y915,5 cly HlhasUS] g diopllss (glaals
s Il (0B, hen ded 0 oS b gl 0B, ails Sl cel oS conl Slles hen G bl o Gan g3, S 05 B,
) byl (dasxe Jolos b (bl 3yl oS (y (o) Sl ol (i jae lodial B g 30y g5y el sl (core
4 By Ghep 03 (s 3l sl DleMbl (bily (665 655 izman g CleMb] (335 5 yglaer ly e ool &S
DIWV] a8 i ) (0B busme BT A o jlal oS s 4 3510 oo @y Yl Hlate o 5l leMbl g baosls (¢ yglaes

G555 bl sl il o 1By mlio Wi |y Jsl By ] )3 ) 45 S o cllab (plid o LS g g S )b 5S]
Cosdy 9290 S)lil 3 1) 395 maes 355 oo i g alglgs lagdg) b 4 ats d2lge (6 Sy slad)lgo}l e b S
5 S,h & 250 s (1B Uhsn [YF] Cusl L5 B shiadgn 4 2ldd onir 3 DL pre CilieSS )
o9 b 5l ) g aimmen il asly ol 4 (o pcawlie (2Sly 9 03,8 o yiw i |y oanl Ol s wilen ) g
as” wad pbl albiwd i (Sl wilgn Cgllas b G jo 5 sl atisly L) lS o0 4 Cund gy (iiSTy Al 0 0,
dalio )L J1 5 S)5 slgidn g 23 (ByiS 1) 33 )13l wrew ASlgi e (2BCS b (pin IS nlicie &y )by 1) L3 S0
il ol ) eolazwl 05950l cCunl oads 4y les pdaw 40 &S Cunl e9bg0 lols (glp Uy e Coeal V] ail atsl
5148 sl &8 b ] 55 3590 (gblje il (28 15 Sy & 0z 5 oly (1B, G 399 Lol sl 0ud (65908 (60l 4 i
cOLo)'L» o3k dgape cu.SLo)“wu L;me,iljé JJUOIDLBJ. b iy &y LS)-SW‘-’ WleMb cuas D9k 9> d’)‘9‘° & 0'93@ uL.o L}:J
[Y\p] dged o)l.wl lepu.o)ﬁ 9 le.\).\.ee By RS g uﬂe Pel L5>9>45)Jo wle M| k_i’).u.\: D9 cl.{bdu).m u,u.mlf

1 Gelb et al. 3 Benjamin Gilad
2 Prescott



VEoF Ol o 7Y o ledin (65,05 G s Slalllas VAW

whs g 5 L)lnl 5l edlatul b alys o culd) piite g (e Lo 5 ()l (b ke <L L L)L Olede el
sy 5 Jigles 30561 1y saslio 30l A28 oyt |y L) ol ¢ L iadlys cinds blis igd blis g0l pi¥ ledbl 4 laodly
3 g NS oo (dmoin Fwyd 9 5335 ey |y ) 3yl chiadgn S oS S a3l St )b Gld) Sl p8 S petane
ol ) gnS A5)] Glnse 5 llik clte iy Ol cul 9 355 o L3 1y £5Y 52,8 S5 do] slacunsls 5 lacdge
il 4y adlllas ol > culply 555 (90,0, laeranad syt (BT L o geus’ (2, ol 5l ateplas o) b b ojlu o
ol 00 4B s 5 Slas—Caadl 3,550, b b3y (ol gcws jo 0B, sdiouign

A0S e cole dlie FYF 4 colis )3 g (6y9l5,5 0y (chiowdon 059 Clalllas olas diepllss yope gy b Lisw opl 5
i adllas 3 SleMbl Lol dsly 1 sas)p S Slgn ulows b, 5l o3lil U L5, shiadbon dine yladllia el
A o3l yabl 581 a5 g S pld el oKl 5l SleMbl (595,35 gl ol oads piitie € B, (ghiadgad dise; 45 4S Cul
33 o 51 ool a8 s (lys sl 0313 g |y (6o Yo VF anas dags B Y210 Sl sl e o3 ¢ sole lidys gl
5 Siloygan (ginadys sly A 48,5 00y VOSVieWer Julog )1jal g5 5 Jlagel 4k 5l (63133 jon 488 w5 (5130 9 oS
xSy «olgis wile SVl JolS ()15 CleMbl (ooliwl Jos 5 (b wr (sladSed maw i dmofly slidy (Slgld (o)
opsd ite slo bl g JuST b )3 8 pls sl I RIS oy 4y ctlome cleMbl 8 dingp coloniuns 3115 colie dmojloals
el 0 0] 8 s il oISl 53 g2 ymly Vg 55 el 005 alos VOSViEWer 133l o L g o

CS ol izl yd dif ity (goztins Oloadsl ) ol
ole J5low Sy esb gxws JSuw o3le
Tl iS5 T g 9,0 ¢ cale ladllie  YoVY Jlo pgs aas 5V 51 suldS 5515 5 olsie  Competitive intelligence

P €y (diosignr o3ls 0SS allie YA y5 slaai cpl Sl as wl Lol « ) (cdiesior o3lg AT L dllie AYY IS ek

Wil ele Oldg cuol s wled S pls il oL ;3 YV BV Sbej il 0 Ylie cpl .l 6003,5 odlaiwl g
sl isw j» L@T a5 imghy (slaaisl &l a4y asldl jo londs it cwndSSl L) 4 dllis (pl den a5 d2d o LS ol
Chiowigh 0j5> 5 ale Gladgr dm 4 VA Jlo jl oS s o lid V S )0 ladllds jLiil aigy jloged cCanl i aidlyyy calises

ol 4Bl sl 9SG g ol o lET 6,

PoooJluw jl Uiy Poop s Pooo Jluw Pololi Pooty Jluw Folab Polo Jlw 08385 Polay Jlw

Sl Guislo oGl po () (shiadigs clodllio gy ) IS5

Wl (65, 2y A 4 VD (sl )3 059> (nl wmd o Ui €8 s il oLy )3 (B (srieddgn (sladllis Xy sl3900
w00 pitie sloallio I 75+ Liny allio 0¥ 0ibio YoYF pod dawi Y10 Jlo i) j) sloalio » yls arllas 5 jo5 s
Lnallie ol )ly95 2 syt (S35 51 2bylil 9 (e e eanlio b b Jlo cpl saallie paien 2> 3 Sloj o3l

1 Publon 3 Review articles
2 Research articles 4 Conference abstracts



\AF Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

5503 dByiio qie Vo g (4V) (owdlyiiS dlie ¥ (0) (5ygp0 Allie Y (75) OUS Juad YY (ZAS) ole dllio FYF 1N 05 iYL
3,5 S e ele dllie FYY p adlas opl (> 0l Jols (V)

opiiio pto Elpil V' o>

oy Dl Js g4
ML T g sels
o7 v¥ 5399
2 Al ols
Ve ¥ o] yS
A ). &be plw
Ve 0¥ Js

bl 53 bl 1S5 asye & o oS sl o oy IS Sly (315 10m ok plwlid o3l 1S FAY e 5l adllao ) >
wls IS <l o pta o nlBy (ciobon (slmojoe Jald imghy Lol slaoyplS b ololid ol adgs ¥ g ojly 208 Y5
g ge Sjludinte 9 Gy Cojo celaizl (gladSud (Slojlu (650 (ga,l) Co e (g5 Shgn

) (sliadign dio 0 gy ol clasgilS Y o>

A 40 (IS Oy 18T slaad ol 851y 03l S
vy Y Competitive intelligence By g
\t2 v¥ Knowledge management &y oo
Y \0 big data 31> WS
A N Business intelligence &I g
V2 W strategic management g3,y Cy e
4 5 organizational learning  ylojlw 5830
Y 5 social media Sloia! e
¥ I Competitive advantage iy Co e
¥ 0 optimization &3 wdiata




VEoF Ol o 7Y o ledin (65,05 G s Slalllas AD

) (gtiadipn diaf 13 Bl (B o 4SS SIS SS

o5 g @3l S (il e edlio )85 (] el amd o (L |y atlie (g 2 lnellie 35505 JIS ¥ S
Sloingh 3 35290 guddsd 4 el )3 )l )18 (0B, (caiedgn 0jex b (L) sl (35 9 Cpglre 3 3yl e g
VOSVIWET j155le 5 Lsgs 555y (6305 oy ile iS5 olislyy (sdirdibgs () sl o5 a3l By cotimsbon cygolym
b badgs ) ) Sopn ol 00 plulis AY L3 @ysd b Sid OF 5 4dgs ¥ wflatals WA ggamma 5 asl 015 oy
ol 0as )1 Y S5 50 55 baojly adS™ ylo Laslgy 9 Juols (sladdied .l ouds (gaidiwd calizes (lagauSS,)

) shiadan ojp> sl yingy (clooflylls (s lddss ¥ S

wsolpedlude gaades Cul oud odliiwl (wiljedluds (cabddgd ooy il dded o Lol cledadli s e gl asldl )
&3 yon e wluly ladind s g diws ;0 bodld ¢ 4oy pl j3 35y w0 HISG odly gaiaiwd b (gai09,5 )0 &S Cawl g,
@ el g (ol pealads (5l lo dogl Cungas Glie wloly (2o Sloadss 4 (ol ppalads (sanads (Bo) )3 xS e )
sly & 00,5 Jilod oo ©yg0 4 aads 1 Sopn & bgye manlie s o ol plosil sl 90 03> G (550 ©j90
ol 0a 1)1 0 S 53 Cansd didigd diges



\A® ol dnguans oo 5 L P ally /5 Shas—Coadl 5,55 55 b (65 len 6155 5nS 53 (26 (Gliadisn il

) (sliadipn (clodis o f i B S

Db Ghled £ USS Cjgo ]y (B) (shiadsr 0o > oS shades S Ldle plg e aginades oluly S )gba

Pt AECHEVEW

(Knowledge
management)

HB) Cuje

o3ld M

(Big data) (Dynamic

capability)

=B, Shee

(Competitive oaSd

ol ban intelligence) S
(Business ucL«_».l
(Social

intelligence)

media)

e s
A (Organizational
(Strategic learning)
management)

ol eiadian gl o cilisie clodigs £ 3



VEoF Ol o 7Y o ledin (65,05 G s Slalllas VAV

oPRo3 (bl by,

Uy a5 o (53,08 gty pile lan i oozl (sl il S5 Joe S} s el eclne 5
35 03litul (oS ieS) (BT el Ghmgdy b 51 Smgy Bam &y e gl 2l (e (alagy At laodls 5913,

& 5wl ilome Gyl genS” (6)9i8 Al e 5 2l Copde dslel Jold (&S ise BaSeS ) lie dnsl>
ol g oalple [V ] 0 oolisal s @8 lie QL gl )l 05250l g9 g lad (513 ¢0pd9r ol p e 350 IS Jline
olitwl (63lai (g pSaigel (B9, I Aiged Ll (sl b edltul )5S (gilone (sla )l ganS” Adloul Al 5 0] Glpde b adllas
sasls 510,88 15 adllae ol 5 e 5 55 VY bl ol il aslsl (g5 £l & oy b (S Wiges Ald [A] 1
23,5 35l 55 YAY (S35 Jges b diges poms sl 0392 (3o (sl g (5,908 apslowl sliasl Joli (oS i (5, bel
A5 03l o3l Bolai— clasgd g, il (g pSaiges (gl Canl (Fod (glol dxols o>

3,5 o3l ad Lo gimte deldi p 5| (oS iSu 5 g 4l s lodess anlas | S Jisu )0 Libgh slbedld (g)9ld,5 (ol

A5 el g 2L ohsly o jl cpdipluebl 5 (s pdinl (i Bl (s pdplisl e Jloa lely S S5 )
5 009 sy oI5 51 &S B o gl IPVY T tdsm Jgo b ol Tesdenliie 355 sy S i (bl Glomie (gl [VA]
g 235 okl )& Ve oS> wluly (CVR) Llsixe (alg) cams Jl dslidiny (25 Giodi sl [MV] ol (o3 LB e
YU 5 bojle oles gl 9 03,5 55l +AVD Flig,S (ST ol LL iouw (ly i )9l +/FY (YU lndoss (ol
ol Al 390 dolidiwy oL g 2oy oyl plo el Cans +/Y

sy scws o 0By shiodior Jdou glaojlw g adb ealawl slisesls & ,ka5 oo, 5l &S isw o edly Jdouge oo s
8 ol (IS5 o) 3,5l Coonl brigdy 2 sy ) o5 G350 5 0,5 o laaihe gy 5 (lolid (s
2 plmil Tl ol g ol 3Bl L o8 i )3 9 TS eSS 38l 55 L (&S (i 5 laedls ubigay o

LAy g Lodly Jul>s ¥

S a8l jouiS (gjbre (sla S guS dalod] e 51,85 V0 5 K wolul 1y & Jold 45 VY ¢ oS isw
Jo Yo Vb 50 50 VY g Jlo Ve BV oo 8 4 (68 anle Hlas 51l (658 105 V8 ¢ udb)l wlid) S 105 O &Moass las
S lase )8 ddle

woyd  (Slgl3 S UiCunen b S5

VAR i (P asll) o)l o5, 5 s
7V Vo (3651 Glpda) (225 6

AL b L) ol S CMwasss
s Vs S5

ANS ! Jlo Y+ b & S il
AN WY Ju v YL

ARE 8 Js

285 Vo0 e Sale 139y 45 (YY) 85 WYY 5 550 (FA) 585 YY) Gt jlate .0 exlitul 185 YAY o5s0 5l o8 5o )
YY CMoass Jlate 5l cpe pidn g Jlo YO g (YY) 58 VY g Jlo YO B YD oo (4FY) 185 V0% (Jlo Y0 5 j2aS (YVZ)
et Jlebl po aimdly (658 (ZA) ,a5 YV g wd )l w8 (YY) 5o VY e oalids S (£FF) 05 WO (iaS 9 o) (/Q) y&5

1 Percentage of Agreement Observation, PAO ¥ MaxQDA
2 Holsti 4 SPSS



VAA Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

i (Z30) 50V g Jlo Yo B oy (AVA) 585 V-V (Jlo VO B Ve oo (AYY) 55 WF (Jlo Ve 5l a8 (470) 48548 (o Sl
S g el Jl Y.l

s oS iy S liCnas sl S 4 e
Moy (gl (FEUdCares Sy
IV Y5 Sy Conni
\AA WY O

YVY. Vo0 Jl Yol xS oW
\AYA V04 JLfa b ya

\RVA We oo i g Jle YO

VA g S8 W
5. Vo ol IS

\R7A WY sl w8

VA Yy S5

\[-YA V¥l S 6,8 Al
vV WYY Jl Vo Y.

YA Vv Jl ¥ b

YA ov JLo Y- 5l i

Voo YAY J5

(S S F 4 gyge (55 By il caled 3 [TV]wud Llod g 4 jos (Bl g )9 b IS pelsl s
Gl 0ds )18 Jodo 10 (gilre slay g jo () (sdiosior Judoo (slaojlo .o lag Cawd dily S FA 5 (590 A V-

Ly sloy s 0 (o) (clindsn fuloo sloojls £ fo >

A G0 5SS i (5,15
Ui by awste Glpte 5l gylyeny L) Slojlo sgn e bl
ol 23868 9 Sylytal iz .Y
o] Olpess i g calis .Y
oo 2T 5 ol onlus L
Siadgp Sl glio g LI JBj0el O
olojl gpgme il § i Copse T
Olside gloatuls 5 iy 4y S5l .Y $Mocs o
Slsie b dygugd ol Jtalisl A
Obyie b waarily bls)) )18, .8
Ol yiie SLISS &) (S pllas )
Oleside ol atogy il L))
ey Syl ol VY
Slasd g &Y guanme (gjlo padid g (s3lolim T
Caio (U3, Sllidl ply > by, lacale . ) B, slacalw

9By 9o g 38> sl ) O

S Cge > iRl cladely g
S 3 5l w5 B sl VY




VEoF Ol o 7Y o ledin (65,05 G s Slalllas

A4

sy s coley o (SM glacuslow .

YA

daol> 4y (2655wl g sloin! laculw .

14

ik e 9 9508 dawgs e )l

A\l

gl g by sl

AR

Nadgr g i oot (655

Yy

Jook s hax sbaylsdle l edlasl

Y

MW gewS D (Sguan Ghon sl (65K .

AR

5904 9 calie slayll g Ol

Yo

Al

o5Y ol Slogile 5 LIS

Yv

by (5L slagS & gy

YA

bty (sl ygld (it 4 gyt

AR

Nodgh glacdluy;  (glaise byl el

L3y oS o0 g bacld yoiins vl g (2L5)! -

‘il

obnde glails calis 5 oLyl clidss

AR

U3y T leladl sy el

vy

L) 5l i obyie sladiulss & cuslio (25T -

Yy

Gl Slyss g SV S Jlodigd o

Ye

Yo

L3, 5l plate &Y qaxe g loss &l .

A

L3y G 08l 5 @y (2955l

v

1By sriedsn SoPe b

Caxiuo ) dgrg0 (LB, dluss .

YA

Caalio &y k> (518 3955 Cgges

Y4

Cauo yd L;w.)ﬁ5.\~o9)u L;LB) S99 .

S

£y

Casivo 4y 3> (518 3959 255 -

£y

S8 Ao & Copnd liaebsl pae .

¢y

Shiel 3> 5 Canio slasyslss 3l oo pas

124

L;?)lﬁ C)Y}aa.’?boﬁu) U‘)"" .

¢o

cols,y wus

Sl byl o

B gladgn (g Jlulede

A

L;"LB) (X asbgR dh‘*’l) 30 (e Lgbb&.g‘)yla .

1Y

By sliesign el ()8 |

¢A

el lactan slisly ;5 jasuie dyal) .

€9

oy (sliodign GleolisS (o)l oun .

C).\aob‘; Lglm_éJJb u?.l)?l L;lmu.;bb .

o)

By liadgr ol sladg) g laig) )l

oy

M8y gaiadgr ol Oy b g (lsd EML g (pgs

oy

Sadgn bylb Bl Olbladl g b pal,

S g claasly jd b e a5Vl e O F b pide 8 )Lie
oyt ailllgls el .00
Obyitie 59 3l okl (sladyeiil )] .07
S g b bl gl pladl OV
S g b 53] 2 Sl O
o9

Ol yidhe D35 3,84 paste 400 S 3

T

b e 455 3900




14, Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

Ly 0685wl g ,Lil obo) 1)

Sy S \lte ialz8l VY
1y

Obyido & P9 g @y (2955wl
Ly ) claanld g allss B e 1 E b ) coje

Slosd g Y gasme (oime 9 (o3l cuSUlo o 1O
"

obyite sl palate 25)) BB 5 u¥liis) -
L) 4 Comd iy by lass cois’ 1Y
Caivo  plaio b loss @l L TA

il e Limed g5 osmd L ¥V S 95 de guls oluly

Slainej byl pus

Ladigr scslo,;

e Lyl
Basly a3 2], S 0N
.LA‘LAJ -
o R
Obytie 8 Ui B
) . L R Mgyt
Ol piie 45 St Sadgr bl o5l ) gradgr S .
. By el
Sl () e

Sl bl i

cols, s

Sibre sloy By 0 (B clinign b b3y 555 LY S

o) gewS 1 bl Candg wyp 4 S0s ololis by cla)lSgews ;5 o, cieben Jdoo claojle 4SSl 51

MR o 390 (Cxootl) Csllas Cundy g (3Mes) 35250 Cunsy Jlato 93 5l JaSld o jolate cul (gl oAb a3y 558 (5o
Lgl.m)lf9w§ ).) u.ul.‘}) ngy Ju.[}o L;Lmo)h.; )‘ c_gu).lb A.wo) ).) J)ilc..c u9u=zn 9 .)9>9A Mog O wls 3y Lg‘);

Juloss (olio sl dise y3 0 STyl g ol sl iy B (g0l ol 51 o0kl b cawl oad odltul (atmnly) (95t 905l 5l csjloxe
Sloaidly 4 295 Lol oad 1)) (26) gatedgn Julow sloojl (295 el V g 53 el 0110,y (lB) shiadgn
3,Skas b Cuonl 390 sales 13 70 (slad pdars 13 3,5 ledl g5 o cond oamlie (g )bline Hlahe gV Jodo b ollae (95T y90jl
e 3l 5 5 ojlel g cunl 70 clbd mlaw I 5o g8 (gyboline lade ] 039 gl il ylassl 1 a8 ]3] SlSTpal g 3l alold

ROWI IV SSPR VA VRS



VEoF Ol o 7Y o ledin (65,05 G s Slalllas

14y

) shiaisn Jboi sloojlo (gt gai] Y oo

s (Fojll gz BIKS Cuorl 3 Sles iR sojlw

Blas  VUYY efeeeNeBD X/FYA X/YVY (CO1) Slbojlw ign
Bblas YA leee IO YIMSY O XIFD (C0O2) (g yloo g yiine
Jaliae VFAQY ofoee NAZY- T VAV VA S (CO3) w8, sruwluw
JESSSR VARA ¢ ofee VIVAY O YAYE YIYED (CO4) wowigr s luwy;
Dblae  FIFED ofo VYYR O FIDAY YIVEY (CO5) 8, Lgaionisn
Joliee —V/EAR o —I¥FF YIMOFIYYY (CO6) culd, coud
Joliee  YO/FAA efen VEA YIRS YIYAY (CO7) deowigr (2,150 (5551w
Dblas  NOOOS /e VAV YIARY YIvES (CO8) ) yiine 8 yLuino
Dliae  VYAYD e/ VXS E[EY YYD (CO9) 3l yuino 43325 gage
Joliee  VY/0D- foes JFAN YIANY O YNNAY (C10) ;b B, cuso

B > cglis ol 5yl dgmg il Wb a5 assl b s a5 assl o (o) bline dlold 1 canl jlolixe osbosnlie B oyl pls

cpllo Cuxcy b () (sliaidpn dlul g3 g0 Cuny ey IS Yhgai

ol )95 0 (6 i L85 5l GBS Cuadgn oLk 2yl g Culadsn cdlopy P aile b yuis
Pola b as 5,Sles jlaio pgd g | oles b oS cued] Jlate | Conss .8 )5 )8 awyp 3590 Hlaie 93 5l ojle o Limgh oyl o
w0y loied Oygods odld degasme aS SBg 03394 o jlw Cuedl 53 Slos g0l o Lodly Aillas oo e .l ioles LB
03> LS (gamgd (Y5 Hhses K p0 laojle 2)Sles g Cuodl plaw aeli Lodly plply wdls jblixe cusl Saw g oo
soy0ly i 55 5 ol i e Joli Bl 45 3, SlaeCaanl g la 25 igsS IP gl b 3,Skac el o
LV ] 050 o odlatul dgus (sl bojle Coglyl e calis (glp s plo cpin 5l Canl (5548 paounal A01y0 4 S 3yl 1,8 03

sl 045 &51)) (IPA) 3 Slos—Coanl L yilo LS 2ob A JS3 50



4y Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

ird dlas Josb 6 dhas | YL cuca!
iy L o dha S ada il et
ol 3,5kes Yl 2, 5hos

APA) 5yShosmcgas! s ilo S b A S5

il g5 BB oS )z daojle (dg250 Cumdy) 3Ses 5 (wollae Cundy) Cuonl Glie 4 a257 L
ojlo ol Caerl =) g ol 0 )Shes 1 gl 0 i U
ol sl Cadl = g’ (VL 3 Slas 1M iy [
ojlw YL Cuenl = B oSyl oylas ictns oo [
o3l Vb Comnd = IS ganS (YL 5Skas 1 J5B LB iy [
bl A Jgdo Ojgods pol Giagh slapadls ¢l 3 Sles —Cuenl b)) aoess

APA) s Slac—casl b)) dees A o>

S glhe Cardy 9290 Curdg oARg3 sojlw
V50 FIYA yivvy Sl gogp
A3 YIA¥ Y/f-0 & 3105 o
QALY ATAYYS YI¥-N B, sbcuwoluw
VYA Y/avs \AZZS Sowigd (BCE by
AR FIOAY YIVEY B,y omigr
- I¥¥5 YIAAD £V sy waw
Vg A Y/MR Y/YA\ Siowigd (b )15 (6551 yian
V-AY Y/AaY YIVSF O ywbe 8 Lo
-Ivys ¥/-5Y ZAnn Ol pinie 4523 dgaet
<I£3A YIAAY YIAY Il (B, o

aod &S bl 1 g 5 Slec—cuonl Judoo ol wloly el oas @1l & IS5 55 (IPA) 5 Shes = cuenl b)) 4 gl
ol p €S e o cplplo 9,105 3935 KW § € Jolas P dnl 40 g jI0y05 1 oYL Cuonl jloads Slulis sla s ls
S g sim adlllas 5)50 0> (Yed ST 3)50 B g distusd Iay95 10 (YLl Sl Sl nojls (pl dod cogllan Cunsg
Cuenl 51 (COL) Slojlo iga 4 (CO5) ) (sdiaisn Al slaojle Cuwl jasuin lages cpl 3 &5 65kaa 3,5 )18 (g5lxe
Obpie &8 Lo 9 (COT) dindgn (2Ll 500, (COA) iabign (slacd bl slaojlor (yrizred st 513)95 1 55 (6 e sl
2 ol plo sy o s .Cunl HI5y05 1 s 3,Sles 1YL Cuanl 5959 b aS | )y 1,8 €eans» 4l jd &5 cul (CO8)
Cnd Cyo> z8lg 33 Lol csyls 1,8 « o8 LI» asb

005 (0ke &Bly 3 9 o (293 WL sl it (sloojls & €y S ojls (sl (xSbe Sl YL 35290 Cumdg 0yl
Cardg ) Jlaie cpl 5l b, gcuS 5 Caol YU jlws b (slaojes o coldy i a8 aad o oyl ojle (pl (sl awg 3o 51 YL
shiadgn (CO3) (B, sbculw (CO2) (g)lracsyin (COL) Slojlo ogn (slaojls cules ) cplpls )l )13 (agllae
—Cuenl oo 4 295 b Ll iyl )13 Jgd BB 4l 5 (C10) 5l () oo (CO9) b yidie 425 392 (CO5) (26,
3y g oline GBS Al L S assl b baojl o) alols o Slas



VEoF Ol o 7Y o ledin (65,05 G s Slalllas 1ay

C01

¥l

CO
09

b B

Co4
co7

Ty |
B

Co8 Co2 C06

oy

Fro

Ve Ve ¥ro v Fo o Ko Ko oo
aSlos
APA) 5, Slac—canl b)) doeis 4 S5

ey 9 (55 4o 0

O3 2o Jdo polsl s ploil 5 Shas—Canl 3,59, b (55bre o) geanS )5 (2) (sdiadign oo Bun L g,
W58 o 3 (B (sdiaddgn) (5y5mme 0y 1 (HB) lacusluw o (laes it ¢ Slojls (Bga) o Lulyd 10,55 asuie
sl Y5l 3l iy gl b g 48,5 8 0Ll 5,90 (V- 1Y) ) am g ] adlllao gl )3 oo

@l 5 sl Salilio bylpd o Coldy G g S5l 0 walB 1) p3Y s g Ao iadign sl lop dlaly (ul 55 izeen
Gl gunad pobe et puli b ke oyl 5l g o o)Ll cold) HIA5 150 ¢ alisee slal 4y 50 (VF+Y) e 5 (g addllas

@ Colpd 5o g asliS Bl (Kaudbar b yl5k o pal)) Ololadl g ladyaly s jeS'ie (laddse sl Hlis Giagh (sbadjgliwd coles jo
B Al bS53 joSde (sladdlse Nigd oo oo jluly (1B Cuje g byl 48 dgie (Gl CS)lie i oladaly
Silas 3318 1ol 3 yee (VFAY) o)) o

sl S B oo ol (wluly Gimgh 63,18 lasleity

oS 4y ¢ Slojlo 90 g (63,m0ly i Ll g b b g paastie Gluse plistinl b g o iy Slojle (hn Billas
@l b piomeds ol caenl Pl oo 28T 5 ca s wumluns 3939 by cpl )3 a0l s 0di] @l s g i g cSli
2l cawd plajle 5ygmeiils g GBI Cope il & plgie 5o Siebgr (Sl wlie g GUSHS 4 g0l

59 Ll b dgugd Jolsi (I3l 4 (ol jitie sladiulg g lajls 4 (ogSously Bl (e 09 00 ey (5 ldacs ke (sl
0By (stiabgn sl plplSal ol SLISS 4 (S, pllss dtdl 5 by b ctasily bLS)l ()8 b wre ol 29 4l
83l yli 5830 3 00 51 09Me 3l Lol ol Ll Can o plyitie clajls atugn Gl 4 5l silbre o)l g o
el JIS P b yrde Coldy a3 55 Clesd g Y gz (gilupasid

Sl (2935 5 Corio 5l8) SLbBl iy )3 (4dg) lacuwlus (2905 L 0gd e doidy (28) Sl jogad)d
2 ool bl d92g sl )3 298 wB by (e o)y 3 (B eder Sl 4 LBy (9o g 35
oy G cole) 5 (SW sl Caley b riomen Cul Coonl Bl €855 )ik moew 5l gl Glacwsliw 5 5k @50



\a¥ Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

B9t g (x5 Slacunlw 35 g )ik waew 9 9y0l8 drwgi Cap (G HS sl cdasly 4 (2955wl 5 (elaia] Gl (pg
8l Cud (il S g ) (1B, suiadsn Bl 4y (g5 oo 5

5 i bl 5l edlatel 5 ladon g wa lajliblecis (655 A L g e dleidy ciadgr slacdlepj cule) b
S g > (gian Jisn Goabl (S S diwl) cpl )3 anled Jos (ilme (sla)l geanS )3 (B (gliadgr Car )3 gy
Ol S 4 LS (GiludSid slayian g e lup Cogll (pizren sl Syl Pl o) 5 caslie laylpl 5 Slieed
Ol 99530 3)l9e p ogMe sl oo (giloxe o)l ganS )3 (LB sriedgr Slal Jpax 5 55 piY ()bl Slegle 5 SIS
2350 )8 b 4298 3)90 b 5 b glag)gld cp e 4 (g pted g S (SUSS slagS 4 (e

9 il GRS rimen 9 LB, IS o0 g el jatie il g (bl 4 1l ) 09 oo S (1) (slieder Bilas
oz 9 1) 5T Dol cunp cBlb 4 55 (g3l (sl Tgeu 0 (0B, (shiadgn b wbly (lyibe lajls cols
‘5):5)154\;. 9 L;la...’xn c;:\)ﬁ.,..sb"5 c;a\/9:>6 JJz»scb)w oS A Cedd .b)b L_a) )'| o ub).....m dLa,A;;»I?s & cawlio ui'.;flﬁ 45|)1
LU sl il cand (gilxe sla S geuS 3 (B, (caiadgn Blanl 4 g e 5 SV gase g Slesd )] 1> CuBMS g (g)gles
Cod 1503 9 @y (2955wl 9 L3l poleste SV giame g Slosd iyl 080 5118 L lpde dr g5 )50 ) b Sl i
Ll LS,

Olpde 29 Aoy 3 Cao 4 s (L) 399 gt i 4 xiuo 4D 3390 (SLB, D D)9l peus (WS ogas )
Syl Jodeo (BE angi 130l Glodd g WY guaze &) Cps Cariuo 3 (0008 g Koy (L8 D93 4 LU (gibre sy g unS
26 55 g8 ko s 4 s liabol pas g Calio 4 s> (515) 3909 259 5] (ilre glo S geenS > () (giadigr (primen
&> 5 Coto oyl ol g 4295 95ie dlge  ogde .l Bl Sl @g 8 Can Y sladyuml S50l wlejl 4S50y 0
23,5 (o0 dpogi j ()l SV ganme 5 L3) lise (o) g sl
2 paduine dybly pedi g ) (gliedsr il (HlTGM 4 o gibre (sla S gcuS > 0B, (ghieden g 4By G
& ol o o GaeolisS claddin olal sl ek ol g aeolisS (o )lSBua b uiomed )b csedddy sladdun slul,
sl ool Bl dise pl )3 5 (UB) sMeder (alpl O)jie g (pls

el (4B) Cuje g by 428 390 (b e S Lo S (20lS 4 (olitd g8 de (sl yly (gilwesly b g ol 5



VEoF Ol o 7Y o ledin (65,05 G s Slalllas 140

10.
11.

12.
13.

14.

15.

16.

17.

18.
19.

20.

21.

22.

23.

24,

&l
Altin, M., Kdseoglu, M. A., Mehraliyev, F., & Okumus, F. (2021). Competitor intelligence and analysis

(CIA) model and online reviews: integrating big data text mining with network analysis for strategic analysis.
Tourism Review, 76(3), 529-552. https://doi.org/10.1108/TR-10-2019-0406

Amarouche, K., Benbrahim, H., & Kassou, I. (2015). Product opinion mining for competitive intelligence.
Procedia Computer Science, 73, 358-365. https://doi.org/10.1016/j.procs.2015.12.004

khazeifar, M. M., & Amraei, M. (2023). Investigating the impact of structure and cultural consciousness on
strategic performance with the media of competitive intelligence (Case Study: Bank Mellat). Journal of
Intelligent Marketing Management, 4(2), 119-139. https://www.jnabm.ir/article_254002.html?lang=en [In
Persian]

Emami, K., Kheiri, B., & Momeni, M. (2023). Identifying the antecedents of comprehensive marketing
strategic planning in online businesses. Business Reviews, 21(120), 117-148.
https://doi.org/10.22034/bs.2022.560592.2620 [In Persian]

Faizi Zangir, M., & Babaei Mehr, H. (2021). Investigating the effect of competitive intelligence on social
responsibility and ethical behavior of employees of Melli Bank branches in Ardabil province. Cultural
Leadership Studies, 3(6), 96-112. https://www.magiran.com/p2290968 [In Persian]

Fuld, L. M. (1985). Competitor Intelligence: How to Get It; How to Use It. New York: John Wiley & Sons.

Gelb, B. D., Saxton, M. J., Zinkhan, G. M., & Albers, N. D. (1991). Competitive intelligence: insights from
executives. Business Horizons, 34(1), 43-48. https://ideas.repec.org/a/eee/bushor/v34y1991i1p43-47.html

Gilad, B. (2001). Industry risk management: Cl's next step. Competitive intelligence magazine, 4(3), 21-21.

Glaser, B. G., Strauss, A. L., & Strutzel, E. (2017). The discovery of grounded theory; strategies for
qualitative research. Nursing research, 17(4), 364.

Habibi, A., & Sarabadani, M. (2022). SPSS practical training. Tehran: Narvan. [In Persian]
Hassanzadeh, V., Hemati, A & Shateri, A. (2021). Examining the importance of competitive intelligence in
the insurance industry. Research and Studies of Islamic Sciences, 3 (28), 51-64. [In Persian]
Holsti, O. R. (1969). Content analysis for the social sciences and humanities, Reading, MA: Addison-Wesley.

Honarmand, H. (2022). The effect of innovation in online business on sales performance with the mediating
role of online marketing. Management Science Research, 3 (10), 279-291. [In Persian]

Khademi, M., Shahrestani, S., & Moeini, M. (2023). Investigating the impact of competitive intelligence on
performance indicators based on a balanced scorecard with the moderating role of decision-making styles of
managers of small and medium-sized companies. New research approaches in management and accounting,
26 (88), 334-359. https://majournal.ir/index.php/ma/article/view/1873 [In Persian]

Kheiri, B., Emami, K., & Momeni, M. (2023). A model for developing comprehensive marketing strategic
planning in online businesses. Intelligent Business Management Studies, 11(41), 255-292.
https://www.magiran.com/p2506656 [In Persian]

Liang, L., & Ye, F. (2024). Information transparency and business mode selection in online platforms under
manufacturer competition. Journal of Business Research, 170, 314-324. DOI: 10.1016/j.jbusres.2023.114324
Lin, J., Jiang, X., Li, Q., & Wang, C. (2023). A competitive intelligence acquisition framework for mining
user perception from user generated content. Applied Soft Computing, 147, 750-764.
http://dx.doi.org/10.1016/j.as0c.2023.110764

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic Inquiry. Beverly Hills, CA: Sage Publications, Inc.
Lopez-Robles, J. R., Otegi-Olaso, J. R., Porto-Gémez, |., Gamboa-Rosales, H., & Gamboa-Rosales, N. K.
(2020). Understanding the intellectual structure and evolution of Competitive Intelligence: A bibliometric
analysis. Technology analysis & strategic management, 32(5), 604-619.
https://doi.org/10.1080/09537325.2019.1686136

Miller, E., Cross, L., & Lopez. M. (2010). Sampling in qualitative research. FBB research group, 19(3), 249-
261.

Nugroho, A. P., Norvadewi, N., Wulansari, M., Akbarina, F., & Yusuf, M. (2023). Digital entrepreneurship
strategy in online business companies in west java. Transformasi: Journal of Economics and Business
Management, 2(2), 01-12. https://doi.org/10.56444/transformasi.v2i2.687

Prescott, J. E. (Ed.). (1989). Advances in competitive intelligence. Society of Competitor.

Ranjan, J., & Foropon, C. (2021). Big data analytics in building the competitive intelligence of organizations.
International Journal of Information Management, 5(6), 202-231. DOI: 10.1016/j.ijinfomgt.2020.102231
Ruhi, R., Enayati, T., & Tagavi, M. (2023). Explaining differentiation strategy with entrepreneurial

leadership and competitive intelligence of home appliance industry, Strategic Management Studies, 19(53),
293-311. https://doi.org/10.22034/smsj.2023.175124 [In Persian]



Vas

25.

26.

217.
28.

29.

30.

Gl end dn goann odow 5 5 IV Al y /3 Shes— ol 5K 95 b (6 5bms (a8 5 3 26 (e gp Lo

Safavi, S., Piran, A., & Taheri, F. (2021). Investigating the relationship between competitive intelligence
with employee empowerment and organizational accountability of employees. New Researches in
Entrepreneurship Management, 2 (6), 261-288. [In Persian]

Shapira, I. (2021). The limited influence of competitive intelligence over corporate strategy in Israel:
historical, organizational, conceptual, and cultural explanations. Intelligence and National Security, 36(1),
95-115. https://doi.org/10.1080/02684527.2020.1796338

Strauss, A., & Corbin, J. M. (1997). Grounded theory in practice. Sage.

Terho, H., Mero, J., Siutla, L., & Jaakkola, E. (2022). Digital content marketing in business markets:
Activities, consequences, and contingencies along the customer journey. Industrial Marketing Management,
105, 294-310. https://doi.org/10.1016/j.indmarman.2022.06.006

van den Berg, L., Coetzee, B., & Mearns, M. (2020). Establishing competitive intelligence process elements
in sport performance analysis and coaching: A comparative systematic literature review. International
Journal of Information Management, 5(2), 102-121. DOI: 10.1016/j.ijinfomgt.2020.102071

Wu, Q., Yan, D., & Umair, M. (2023). Assessing the role of competitive intelligence and practices of dynamic
capabilities in business accommodation of SMEs. Economic Analysis and Policy, 77, 1103-1114. DOI:

10.1016/j.eap.2022.11.024



