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Abstract

This study explores the role of social networks in the purchasing
behavior of European tourists. The primary objective of the research
was to assess the influence of platforms such as Instagram, Facebook,
YouTube, and TripAdvisor on tourist buying behavior using the
AIDA model (awareness, interest, desire, and action). Designed as an
applied and descriptive survey study, the research focused on
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European tourists as its statistical population. Data was collected
through an online questionnaire during a specific timeframe (October
15 to December 30, 2023). Snowball sampling was employed, and 204
valid questionnaires were analyzed using the Kruskal-Wallis and
Mann-Whitney tests.

The findings reveal that Instagram is the most impactful social
network in shaping tourists' purchasing decisions, with an average
performance rating of 503.91, significantly higher than YouTube's
rating of 271.51. This significant difference highlights YouTube's
relatively lower influence compared to other platforms. Additionally,
the results indicate that the role of social networks varies among
individuals, with women notably utilizing these platforms,
particularly Instagram, more effectively. For instance, the average
rank for the awareness element on Instagram is 468.40, underscoring
its importance in engaging audiences.

Overall, this research provides valuable insights for tourism
businesses, enabling them to refine their marketing strategies and
enhance tourists’ shopping experience by understanding user behavior
and interactions on social networks.

Keywords: Social Media, Tourist Behavior, AIDA Model, Tourism
Marketing

Introduction

Advertising is crucial in increasing business revenue by enhancing
brand visibility, attracting new customers, and promoting products or
services to target audiences (Borenstein & Taylor, 2023; Veseli-
Kurtishi, 2024). To boost sales and profitability, businesses must
focus on effective advertising campaigns grounded in clear objectives
(Kotler & Keller, 2016). Evaluating the effectiveness of marketing
campaigns helps businesses assess their progress toward defined goals
and return on investment (Prathapan et al., 2018). With the growing
importance of social media advertising, especially in the tourism
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industry, marketers can guide the customer journey from awareness to
sales. This study uses the AIDA model to evaluate the impact of
tourism advertising in Iran across four key social networks (Instagram,
Facebook, YouTube, TripAdvisor).

Research Question(s)

1. Are the functions of social networks the same in the purchasing
behavior process of tourists?

2. Is the role of the AIDA elements the same across each of the social
networks being studied?

Methodology

This study is designed as applied research to examine the role of social
networks in tourists’ purchasing process. Utilizing a descriptive
survey design, an online questionnaire was distributed via Google
Forms to European tourists influenced by travel advertisements about
Iran on platforms like Instagram, Facebook, YouTube, and
TripAdvisor. Due to the uncertain number of tourists, the sample is
considered unlimited. A total of 204 completed responses were
analyzed. Snowball sampling was used for participant recruitment.
The reliability of the questionnaire was confirmed with a Cronbach's
alpha score of 0.82, and content validity was established through
expert opinions. Data were analyzed using non-parametric tests and
descriptive statistics.

Results

The first hypothesis of this research posits that the functions of social
networks in the purchasing behavior process of tourists are identical.
Using the Kruskal-Wallis test, results indicate significant differences
between the functions of Instagram, Facebook, YouTube, and
TripAdvisor (p < 0.001). Specifically, Instagram has the highest
average rank at 503.91, demonstrating its substantial influence on
tourist purchasing behavior, while YouTube shows the lowest impact



Summer 2025 | No. 70 | Vol. 20 | Tourism Management Studies | 220

at 271.51. The Mann-Whitney test further reveals that Instagram
significantly outperforms Facebook, YouTube, and TripAdvisor,
while no significant difference exists between Facebook and
TripAdvisor. The second hypothesis examines whether the AIDA
model elements function uniformly across social networks. Analysis
shows significant differences among AIDA elements (p < 0.05),
rejecting the null hypothesis. Women utilize social networks more
effectively than men, particularly on Instagram. These findings
underscore the need for marketers to tailor strategies based on gender
and the distinct roles of social networks in influencing tourist
behavior.

Discussion and Conclusion

This research investigates the impact of social networks on the
purchasing process of tourists, particularly regarding tourism
advertising in Iran. Findings reveal that social networks, especially
Instagram, significantly shape tourist purchasing behavior. Instagram
has the highest average rank of 503.91, indicating its superior
influence compared to Facebook, YouTube, and TripAdvisor. The
study demonstrates that the functions of Instagram in the AIDA model
(Awareness, Interest, Desire, Action) are notably distinct from other
platforms. Furthermore, women utilize social networks more
effectively than men, particularly on Instagram, which may be
attributed to their preference for visual content and social experiences.
The results suggest that businesses should tailor their advertising
strategies based on gender differences and leverage social media as
informative platforms to enhance customer engagement and improve
service quality. Overall, this study emphasizes the importance of
continuously evaluating advertising effectiveness in adapting to
consumer behavior changes in the dynamic landscape of social media
marketing.
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1. IDA model (Awareness, Interest, Desire and Action)
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1. User Generated Content (UGC)
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