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ABSTRACT

Network marketing is a form of direct selling in which products are sold through direct
contact between customers and independent distributors. Direct selling organizations are
often depicted as home-like environments characterized by horizontal collaboration and
emotional bonds. In these organizations, the networking process consists of two main parts.
First, distributors activate various types of personal relationships to create business deals.
Second, distributors change the form and substance of their social/business networks to
strengthen trust and resolve the tensions inherent in network-based economic activities. This
overlap of earning and making friends in direct selling raises fundamental sociological
questions: How do distributors maintain trust and consolidate networks? How do they
channel personal relationships into profitable economic activities? The present article, which
is an exploratory-qualitative study using the virtual ethnography method, has used the
concept of embeddedness in economic sociology to answer these questions. In this article,
the embeddedness process of network marketing is explained at four levels: network,
interest, organization, and culture. The categories of information suppression and
commercialization of connections belong to the network level, liberal individualism and
belief marketing to the interest level, quasi-family community and opinion leaders to the
organization level, and finally the dream of entrepreneurship and the realization of justice to
the culture level.
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INTRODUCTION

Network marketing, or multi-level marketing, is a form of direct selling in
which products are sold through direct contact between customers and
independent distributors. The network marketing strategy is based on word-
of-mouth advertising. Customers consume products, rate them as
satisfactory, and then “promote” the products to their “network,” which
includes friends, relatives, colleagues, and almost anyone they know.
Money is then earned, in the form of commissions and bonuses, both
through successful sales of products and by persuading members of the
“network™ to join the company and become distributors. Accordingly, direct
selling organizations are often depicted as home-like environments
characterized by horizontal cooperation along with emotional bonds. It is a
type of networking process used for business purposes and involves the
combination of earning money and making friends, or the integration of
instrumental and value rationality.

PURPOSE

This overlap of earning and making friends in direct selling raises
fundamental sociological questions: How do distributors maintain trust and
consolidate networks? How do they channel personal relationships into
profitable economic actions? How are the contradictions in network
marketing hidden or even suppressed? And finally, what are the processes
and levels of entanglement in this context? The purpose of this article is to
answer these questions.

METHODOLOGY

Nowadays, most of the activities related to network marketing, including
advertising, product presentations, training courses, and information
dissemination, are conducted in cyberspace. Therefore, the present research
method is an exploratory-qualitative type of virtual ethnography or
networkography. This method focuses on gaining insight from participants
and specifically studies the behavior of consumers, cultures, and
communities on the Internet. The field of study in this research is the social
network Instagram. In this research, purposive sampling was used and the
snowball method was used. Thus, in-depth and semi-structured interviews
were conducted with a total of 30 marketers from various network
marketing companies in Iran who have not yet reached higher ranks and
leadership of large networks. The interviews were conducted by setting a
time in advance, for a period of about two hours, in compliance with the



ethical principles of research and by maintaining privacy and not
mentioning the names of the companies, individuals, and the real names of
the participants. All interviews were recorded and finally converted into text
in compliance with the ethical principles of research and with the consent of
the participants. Qualitative content analysis was used to analyze the data
obtained from virtual ethnography. By implementing and coding the full
text of the interviews, similar themes were identified and categorized, and a
gualitative analysis of them was presented.

FINDINGS

In this section of the article, we will discuss the process and levels of
network marketing engraftment. Each theme belongs to a different level of
the engraftment process. Information suppression and the commercialization
of connections are at the network level, liberal individualism and belief
marketing are at the profit level, family-like communities and opinion
leaders are at the organizational level, and finally, the dream of
entrepreneurship and the realization of justice are at the cultural level. Each
of these themes will be explained separately in the following.

CONCLUSION

This article is a qualitative study in the specialized field of economic
sociology that explains the levels of embeddedness of network marketing in
Iran. Therefore, this article shows the dynamic process of embeddedness in
such a way that the economic actions of distributors are embedded at four
levels of culture, organization, network, and profit. Each of the themes
extracted from the in-depth interviews belongs to a different level of the
embeddedness process. At the profit level, we are faced with themes such as
liberal individualism and belief marketing. In fact, contemporary quasi-cult
organizations can be distinguished from traditional direct selling
organizations because their ideology and mechanism have transformative
social characteristics. At the second level, the network, we are dealing with
the stifling of information and the commercialization of connections. In fact,
in network marketing, social networks become an essential infrastructure for
the dissemination of ideologies and organizational culture. One of the
strategies for retaining people in network marketing organizations is to
emphasize intimacy between members and to bring them emotionally close
to each other, especially to the network leader or the opinion leaders and
spiritual fathers in these organizations, so that members spend much more
time in the organization and their active participation in the benefit of
organizational goals is maximized. In this case, organizational practices in
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network capitalism not only regulate the productivity and obedience of
individuals in the workplace, but also control their bodies, emotions,
consumer behaviors, and social interactions with friends. This feature
identifies the third level of engraftment, that is, the organization, where the
family-like community and opinion leaders are located. In fact, complete
belief and unguestioning obedience ultimately lead to sectarian actions
rather than economic actions. The engraftment of sectarian culture in the
network leads members to involuntary efforts to attract the sectarian
benefits of the leaders.

And finally, the two concepts of the entrepreneurial dream and the
realization of justice at the cultural level are raised. Network marketing
organizations are formed on the basis of two fundamental values: belief in
entrepreneurship and belief in the transformative power of products.
Therefore, in network marketing organizations, not only the concept of
entrepreneurship but also organizational elements are "spiritualized" to
introduce the company and its activities as legitimate or even with special
value.

NOVELITY

Empirical studies in this field show that some authors have described and
explained the advantages of this industry, while a significant number of
critics emphasize the sectarian and quasi-religious nature of these
organizations. What is important is that beyond these positive and negative
views, the contribution of studies that scientifically study the role and
importance of social networks in the economic actions of this field has been
very small. Therefore, the main issue of the present article is to explain the
process of the emergence of network marketing from the perspective of
modern economic sociology.

ACKNOWLEDGEMENTS

This article is taken from the master's thesis entitled "Sociological
Dimensions of Network Marketing in the New Economic Sociology
Paradigm (Case Study of the Marketers' Community) 1401".

CONFLICT OF INTEREST

No conflict of interest declared by the authors.



BIBLIOGRAPHY

Albaum, G., & Peterson, R. A. (2011). Multilevel (Network) Marketing: An
Obijective View. The Marketing Review, 11(4), 47-361.
d0i:10.1362/146934711X13210328715902

Aldrich, H., & Fiol, C. (1994). Fools rush in? The institutional context of industry
creation. Academy of Management Review, 19(4), 645-70. doi:10.2307/258740

Amway (2012). Europa Ische Richtlinie fur Business Support Material (BSM). Amway
GmbH. Avalible at: https:/Avww.amway.de/ fileserver/item/10806/BSM_SEP_2012_de pdf

Anderson, A., R. & Miller, C. (2003). Class Matters: Human and Social Capital in
the Entrepreneurial Process. Journal of Socio-Economics, 32(1), 17-26. doi:
10.1016/S1053-5357(03)00009-X

Arblaster, A. (1989). Zohur va soqut-e Liberalism-e Qarb [The Rise and Decline of
Western Liberalism] (A. Mokhber, 1% ed.). Tehran, Iran: Markaz. (original work
published 1984) [In Persian]

Ashforth, B. E., Gioia, D. A., Robinson, S. L., & Trevino, L. K. (2008). Re-viewing
Organizational Corruption. Academy of Management Review, 33(3), 670-684.
doi: 10.2307/20159430

Ashforth, B.E., & Anand, V. (2003). The Normalization of Corruption in
Organizations. Research in Organizational Behavior, 25,1-52. doi:
10.1016/S0191-3085(03)25001-2

Bell, E. & Taylor, S. (2003). The Elevation of Work: Pastoral Power and the New
Age Work Ethic. Organization, 10(2), 329-349. doi:
10.1177/1350508403010002009

Benton, R. (2016). Corporate Governance and Nested Authority: Cohesive Network
Structure, Actor-Driven Mechanisms, and the Balance of Power in American
Corporations. American  Journal of Sociology, 122, 661-713. doi:
stable/26545858

Bhattacharya, P., & Mehta, K. K. (2000). Socialization in network marketing
organizations: is it cult behavior?. The Journal of Socio-Economics, 29(4), 361-
374. doi:10.1016/S1053-5357(00)00079-2

Biggart, N. (1989). Charismatic capitalism: Direct selling organizations in the USA
and Asia. Capitalism in contrasting cultures, 409-428.

Biggart, N. W., & Beamish, T. D. (2003). The Economic Sociology of
Conventions: Habit, Custom, Practice, and Routine in Market Order. Annual
Review of Sociology, 29, 443-464. doi: 10.1146/annurev.soc.29.010202.100051

Iranian Cultural Research

Abstract


https://www.researchgate.net/publication/263615725_Multilevel_network_marketing_An_objective_view
https://www.researchgate.net/publication/263615725_Multilevel_network_marketing_An_objective_view
https://www.researchgate.net/publication/263615725_Multilevel_network_marketing_An_objective_view
https://www.jstor.org/stable/258740
https://www.jstor.org/stable/258740
https://www.amway.de/_fileserver/item/10806/BSM_SEP_2012_de.pdf
https://www.amway.de/_fileserver/item/10806/BSM_SEP_2012_de.pdf
https://www.amway.de/_fileserver/item/10806/BSM_SEP_2012_de.pdf
https://www.sciencedirect.com/science/article/abs/pii/S105353570300009X
https://www.sciencedirect.com/science/article/abs/pii/S105353570300009X
https://www.sciencedirect.com/science/article/abs/pii/S105353570300009X
http://opac.nlai.ir/opac-prod/bibliographic/503072
http://opac.nlai.ir/opac-prod/bibliographic/503072
http://opac.nlai.ir/opac-prod/bibliographic/503072
https://psycnet.apa.org/record/2008-08729-005
https://psycnet.apa.org/record/2008-08729-005
https://psycnet.apa.org/record/2008-08729-005
https://www.sciencedirect.com/science/article/abs/pii/S0191308503250012
https://www.sciencedirect.com/science/article/abs/pii/S0191308503250012
https://www.sciencedirect.com/science/article/abs/pii/S0191308503250012
https://journals.sagepub.com/doi/abs/10.1177/1350508403010002009
https://journals.sagepub.com/doi/abs/10.1177/1350508403010002009
https://journals.sagepub.com/doi/abs/10.1177/1350508403010002009
https://www.jstor.org/stable/26545858
https://www.jstor.org/stable/26545858
https://www.jstor.org/stable/26545858
https://www.jstor.org/stable/26545858
https://www.researchgate.net/publication/247177756_Socialization_in_network_marketing_organizations_is_it_cult_behavior_1_1_We_are_grateful_to_Jonathan_Hamilton_Richard_Romano_Larry_Kenny_and_Steven_Slutsky_for_their_encouraging_comments_and_suggestio
https://www.researchgate.net/publication/247177756_Socialization_in_network_marketing_organizations_is_it_cult_behavior_1_1_We_are_grateful_to_Jonathan_Hamilton_Richard_Romano_Larry_Kenny_and_Steven_Slutsky_for_their_encouraging_comments_and_suggestio
https://www.researchgate.net/publication/247177756_Socialization_in_network_marketing_organizations_is_it_cult_behavior_1_1_We_are_grateful_to_Jonathan_Hamilton_Richard_Romano_Larry_Kenny_and_Steven_Slutsky_for_their_encouraging_comments_and_suggestio
https://press.uchicago.edu/ucp/books/book/chicago/C/bo3774961.html
https://press.uchicago.edu/ucp/books/book/chicago/C/bo3774961.html
https://www.researchgate.net/publication/228542851_The_Economic_Sociology_of_Conventions_Habit_Custom_Practice_and_Routine_in_Market_Order
https://www.researchgate.net/publication/228542851_The_Economic_Sociology_of_Conventions_Habit_Custom_Practice_and_Routine_in_Market_Order
https://www.researchgate.net/publication/228542851_The_Economic_Sociology_of_Conventions_Habit_Custom_Practice_and_Routine_in_Market_Order

Iranian Cultural Research

Vol. 18
Issue 3
Autumn 2025

Bloch, B. (1996). Multilevel Marketing: What’s the Catch?. Journal of Consumer
Marketing, 13(4), 18-24. doi:10.1108/07363769610124519

Brodie, S., Albaum, G., Chen, D. F. R., Garcia, L., Kennedy, R., Msweli-Mbanga,
P., .. & Wotruba, T. (2004). Public Perceptions of Direct Selling: An
International Perspective. Westminster Business School Research Report, 2, 18-
2004.

Brodie, S., Stanworth, J. & Wotruba, T. (2002). Comparisons of Salespeople in
Multilevel vs. Single Level Direct Selling Organizations. Journal of Personal
Selling/Sales Management, 12(2), 67-75.

Bromley, D. G. (1995). Quasi-religious Corporations. A New Integration of
Religion and Capitalism?. In: R. H. Roberts (Ed.): Religion and the
Transformation of Capitalism. Comparative Approaches. London: Routledge:
135-160.

Bromley, D. G. (1998). Transformative Movements and Quasireligious
Corporations the Case of Amway. In N. J. Demerath, P. D. Hall, T. Schmitt, &
R. H. Williams (Eds.), Sacred Companies. Organizational Aspects of Religion
and Religious Aspects of Organizations, 349-363. New York: Oxford
University Press.

Burt, R. S. (1992). Structural Holes: The Social Structure of Competition.
Cambridge, MA: Harvard University Press.

Butterfield, S. (1985). Amway: The Cult of Free Enterprise. Boston: South End
Press.

Cahn, P. S. (2006). Building Down and Dreaming up: Finding Faith in a Mexican
Multilevel Marketer. American Ethnologist, 33(1), 126-142. Doi:
10.1525/a3e.2006.33.1.126

Chu, J., & Davis, G.F. (2016). Who Killed the Inner Circle? The Decline of the
American Corporate Interlock Network. American Journal of Sociology, 122,
714-754. doi:10.1086/688650

Coughlan, A. T. & K. Grayson. (1998). Network Marketing Organizations:
Compensation Plans, Retail Network Growth, and Profitability. International
Journal of Research in Marketing, 15, 401-426. doi: 10.1016/S0167-
8116(98)00014-7

Creswell, J.W., (2017). Tarhe Pazuhes, Ruykard-haye Kami va Keyfi [Research
Design: Qualitative, Quantitative and Mixed Methods Approaches] (H. Danayi-
fard & A. Salehi, 1st ed.). Tehran, Iran: Mehraban. (Original work published
2014) [In Persian]


https://www.researchgate.net/publication/235262000_Multilevel_marketing_What'ss_the_catch
https://www.researchgate.net/publication/235262000_Multilevel_marketing_What'ss_the_catch
https://westminsterresearch.westminster.ac.uk/item/9313x/public-perceptions-of-direct-selling-an-international-perspective
https://westminsterresearch.westminster.ac.uk/item/9313x/public-perceptions-of-direct-selling-an-international-perspective
https://westminsterresearch.westminster.ac.uk/item/9313x/public-perceptions-of-direct-selling-an-international-perspective
https://westminsterresearch.westminster.ac.uk/item/9313x/public-perceptions-of-direct-selling-an-international-perspective
https://dsef.org/articles/comparisons-of-salespeople-in-multilevel-vs-single-level-direct-selling-organizations/
https://dsef.org/articles/comparisons-of-salespeople-in-multilevel-vs-single-level-direct-selling-organizations/
https://dsef.org/articles/comparisons-of-salespeople-in-multilevel-vs-single-level-direct-selling-organizations/
https://www.taylorfrancis.com/chapters/edit/10.4324/9780203210680-10/quasi-religious-corporations-david-bromley
https://www.taylorfrancis.com/chapters/edit/10.4324/9780203210680-10/quasi-religious-corporations-david-bromley
https://www.taylorfrancis.com/chapters/edit/10.4324/9780203210680-10/quasi-religious-corporations-david-bromley
https://www.taylorfrancis.com/chapters/edit/10.4324/9780203210680-10/quasi-religious-corporations-david-bromley
https://academic.oup.com/book/50055/chapter/422712671
https://academic.oup.com/book/50055/chapter/422712671
https://academic.oup.com/book/50055/chapter/422712671
https://academic.oup.com/book/50055/chapter/422712671
https://academic.oup.com/book/50055/chapter/422712671
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1496205
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1496205
https://books.google.com/books/about/Amway_the_Cult_of_Free_Enterprise.html?id=Bu8VAQAAMAAJ
https://books.google.com/books/about/Amway_the_Cult_of_Free_Enterprise.html?id=Bu8VAQAAMAAJ
https://anthrosource.onlinelibrary.wiley.com/doi/abs/10.1525/ae.2006.33.1.126
https://anthrosource.onlinelibrary.wiley.com/doi/abs/10.1525/ae.2006.33.1.126
https://anthrosource.onlinelibrary.wiley.com/doi/abs/10.1525/ae.2006.33.1.126
https://www.researchgate.net/publication/311492313_Who_Killed_the_Inner_Circle_The_Decline_of_the_American_Corporate_Interlock_Network
https://www.researchgate.net/publication/311492313_Who_Killed_the_Inner_Circle_The_Decline_of_the_American_Corporate_Interlock_Network
https://www.researchgate.net/publication/311492313_Who_Killed_the_Inner_Circle_The_Decline_of_the_American_Corporate_Interlock_Network
https://www.sciencedirect.com/science/article/abs/pii/S0167811698000147
https://www.sciencedirect.com/science/article/abs/pii/S0167811698000147
https://www.sciencedirect.com/science/article/abs/pii/S0167811698000147
https://www.sciencedirect.com/science/article/abs/pii/S0167811698000147
http://opac.nlai.ir/opac-prod/bibliographic/3854025
http://opac.nlai.ir/opac-prod/bibliographic/3854025
http://opac.nlai.ir/opac-prod/bibliographic/3854025
http://opac.nlai.ir/opac-prod/bibliographic/3854025

Crittenden, V. L., & Albaum, G. (2015). The Misplaced Controversy about Internal
Consumption:; Not Just a Direct Selling Phenomenon. Business Horizons, 58(4),
421-429. doi:10.1016/j.bushor.2015.03.007

Daquis, J. C. P., Castaneda, A. O., Sy, N. D., & Abgona, R. J. V. (2013).
Profitability and Growth Topology Analysis of Unilevel-type of Network
Marketing Structures. The Philippine Statistician, 62(2), 13-29.

Dean, A. (1996). Consumed by Success. Reaching the Top and Finding God Wasn't
there. Mukilteo: WinePress Publishing.

DeVos, R. (2000). Hope From My Heart. Ten Lessons for Life. Nashville: Thomas
Nelson.

DiMaggio, P. (1990). Cultural Aspects of Economic Action and Organization, in:
Friedland, R., Robertson, A. F. (Eds.), Beyond the Marketplace. Aldine de
Gruyter, Berlin.

Dimaggio, P. (1994). Culture and Economy. In N. Smelser, & R. Swedberg (Eds.),
Handbook of Economic Sociology, 27-57. Princeton University Press and
Russell Sage.

DiMaggio, P., & Louch, H. (1998). Socially Embedded Consumer Transactions:
For What Kinds of Purchases do People Most Often use Networks?. American
Sociological Review, 65(5), 619-637. doi: 10.2307/2657331

Droney, D. (2016). Networking Health: Multi-level Marketing of Health Products in
Ghana. Anthropology & Medicine, 23(1), 1-13. doi:10.1080/13648470.2015.1057104

Dubini , P. & Aldrich, H. (1991). Personal and Extended Networks are Central to
the Entrepreneurial Process. Journal of Business Venturing, 6(5), 305-313.
doi:10.1016/0883-9026(91)90021-5

Etzioni, A. (1961). A Comparative Analysis of Complex Organizations: On Power,
Involvement, and Their Correlates. Free Press of Glencoe, New York.
doi:10.2307/2148419

Fernandez, R. M., & Galperin, R. V. (2014). The Causal Status of Social Capital in
Labor Markets. Research in the Sociology of Organizations, 40, 445-462.
doi:10.2139/ssrn.2067096

Finifter, AW. (1970). Dimensions of Political Alienation. American Political
Science Review, 64, 389-410. doi: 10.2307/1953840

Fitzpatrick, R. L., & Reynolds, J. K. (1997). False Profits. Seeking Financial and
Spiritual Deliverance in Multi-Level-Marketing and Pyramid Schemes.
Charlotte: Herald Press.

Iranian Cultural Research

Abstract


https://www.researchgate.net/publication/276365613_The_misplaced_controversy_about_internal_consumption_Not_just_a_direct_selling_phenomenon
https://www.researchgate.net/publication/276365613_The_misplaced_controversy_about_internal_consumption_Not_just_a_direct_selling_phenomenon
https://www.researchgate.net/publication/276365613_The_misplaced_controversy_about_internal_consumption_Not_just_a_direct_selling_phenomenon
https://www.psai.ph/docs/publications/tps/tps_2013_62_2_2.pdf
https://www.psai.ph/docs/publications/tps/tps_2013_62_2_2.pdf
https://www.psai.ph/docs/publications/tps/tps_2013_62_2_2.pdf
https://books.google.com/books/about/Consumed_by_Success.html?id=0zMU_v_MRNkC
https://books.google.com/books/about/Consumed_by_Success.html?id=0zMU_v_MRNkC
https://archive.org/details/hopefrommyheartt00rich
https://archive.org/details/hopefrommyheartt00rich
https://www.taylorfrancis.com/chapters/edit/10.4324/9780429333873-6/cultural-aspects-economic-action-organization-paul-dimaggio
https://www.taylorfrancis.com/chapters/edit/10.4324/9780429333873-6/cultural-aspects-economic-action-organization-paul-dimaggio
https://www.taylorfrancis.com/chapters/edit/10.4324/9780429333873-6/cultural-aspects-economic-action-organization-paul-dimaggio
https://nyuscholars.nyu.edu/en/publications/culture-and-economy
https://nyuscholars.nyu.edu/en/publications/culture-and-economy
https://nyuscholars.nyu.edu/en/publications/culture-and-economy
https://nyuscholars.nyu.edu/en/publications/socially-embedded-consumer-transactions-for-what-kinds-of-purchas
https://nyuscholars.nyu.edu/en/publications/socially-embedded-consumer-transactions-for-what-kinds-of-purchas
https://nyuscholars.nyu.edu/en/publications/socially-embedded-consumer-transactions-for-what-kinds-of-purchas
https://www.researchgate.net/publication/279733481_Networking_health_multi-level_marketing_of_health_products_in_Ghana
https://www.researchgate.net/publication/279733481_Networking_health_multi-level_marketing_of_health_products_in_Ghana
https://www.researchgate.net/publication/228314339_Personal_and_Extended_Networks_Are_Central_to_the_Entrepreneurial_Process
https://www.researchgate.net/publication/228314339_Personal_and_Extended_Networks_Are_Central_to_the_Entrepreneurial_Process
https://www.researchgate.net/publication/228314339_Personal_and_Extended_Networks_Are_Central_to_the_Entrepreneurial_Process
https://www.researchgate.net/publication/270327005_A_Comparative_Analysis_of_Complex_Organization
https://www.researchgate.net/publication/270327005_A_Comparative_Analysis_of_Complex_Organization
https://www.researchgate.net/publication/270327005_A_Comparative_Analysis_of_Complex_Organization
https://www.researchgate.net/publication/256020739_The_Causal_Status_of_Social_Capital_in_Labor_Markets
https://www.researchgate.net/publication/256020739_The_Causal_Status_of_Social_Capital_in_Labor_Markets
https://www.researchgate.net/publication/256020739_The_Causal_Status_of_Social_Capital_in_Labor_Markets
https://www.jstor.org/stable/1953840
https://www.jstor.org/stable/1953840
https://www.goodreads.com/book/show/1103461.False_Profits
https://www.goodreads.com/book/show/1103461.False_Profits
https://www.goodreads.com/book/show/1103461.False_Profits

Iranian Cultural Research

Vol. 18
Issue 3
Autumn 2025

Fogg, J.M., (2019). Pool, Pool, Pool, Pool [Money Money Money Money Money]
(A. Karimi, 1st ed.). Tehran, Iran: Sabz Rayan Gostar. (original work published
1994) [In Persian]

Fombrun, C. J. & Rindova, V. P. (2000). The Road to Transparency: Reputation
Management at Royal Dutch/Shell. In: M. Schultz, M. J. Hatch & M. H. Larsen
(Eds.): The Expressive Organisation. Linking ldentity, Reputation, and the
Corporate Brand (Pp. 77-96). Oxford: Oxford University Press.

Foucault, Michel. (1980). Two Lectures. Power/Knowledge: Selected Interviews
and Other Writings 1972-77, edited by Colin Gordon. Brighton: Harvester.

Frenzen, J. K., & Davis, H. L. (1990). Purchasing Behavior in Embedded Markets.
Journal of Consumer Research, 17, 1-12. doi: stable/2626820

Friedner, M. (2015). Deaf Uplines and Downlines Multi-level Marketing and
Disharmonious sociality in Urban India. Contributions to Indian Sociology,
49(1), 1-25. doi: 10.1177/0069966714558538

Gabbay, S. M., & Leenders, R. T. A. (2003). Creating Trust through Narrative
Strategy. Rationality and Society, 15(4), 509-539.
doi:10.1177/1043463103154004

Gastwirth, J. L. & Bhattachary, P. K. (1984). Two Probability Models of Pyramid
or Chain Letter Schemes Demonstrating that their Promotional Claims are
Unreliable. Operations Research, 32 (3), 527-53. doi:10.1287/opre.32.3.527

Granovetter, M. (1985). Economic Action and Social Structure: The Problem of
Embeddedness. American Journal of Sociology, 91(3), 481-510. doi:10.1086/228311

Granovetter, M. (1992). Economic Institutions as Social Constructions: A
Framework for Analysis. Acta Sociologica, 35(1), 3-11. doi: stable/4194749

Granovetter, M. (1992). Problems and Explanation in Economic Sociology,
Networks and Organisations. Harvard Business School Press.

Granovetter, M. (1973). The Strength of Weak Ties. American Journal of
Sociology, 78,1360-1380.

Grayson, K. (2007). Friendship Versus Business in Marketing Relationships.
Journal of Marketing, 71(4), 121-139. doi:10.1509/jmkg.71.4.121

Green, J., & D’Aiuoto, J. (1977). A Case Study of Economic Distribution Via
Social Network. Human Organization, 36, 309-315.

Gries, T., Miller, V., & Jost, J. T. (2022). The Market for Belief Systems: A
Formal Model of Ideological Choice. Psychological inquiry, 33(2), 65-83.
doi:10.1080/1047840X.2022.2065128


http://opac.nlai.ir/opac-prod/bibliographic/5636753
http://opac.nlai.ir/opac-prod/bibliographic/5636753
http://opac.nlai.ir/opac-prod/bibliographic/5636753
https://www.researchgate.net/publication/303131310_The_road_to_transparency_Reputation_management_at_Royal_DutchShell
https://www.researchgate.net/publication/303131310_The_road_to_transparency_Reputation_management_at_Royal_DutchShell
https://www.researchgate.net/publication/303131310_The_road_to_transparency_Reputation_management_at_Royal_DutchShell
https://www.researchgate.net/publication/303131310_The_road_to_transparency_Reputation_management_at_Royal_DutchShell
https://archive.org/details/unset0000unse_q8s9
https://archive.org/details/unset0000unse_q8s9
https://www.jstor.org/stable/2626820
https://www.jstor.org/stable/2626820
https://www.academia.edu/11049093/Deaf_uplines_and_downlines_Multi_level_marketing_and_disharmonious_sociality_in_urban_India
https://www.academia.edu/11049093/Deaf_uplines_and_downlines_Multi_level_marketing_and_disharmonious_sociality_in_urban_India
https://www.academia.edu/11049093/Deaf_uplines_and_downlines_Multi_level_marketing_and_disharmonious_sociality_in_urban_India
https://www.researchgate.net/publication/270706327_Creating_Trust_through_Narrative_Strategy
https://www.researchgate.net/publication/270706327_Creating_Trust_through_Narrative_Strategy
https://www.researchgate.net/publication/270706327_Creating_Trust_through_Narrative_Strategy
https://www.researchgate.net/publication/239283437_Two_Probability_Models_of_Pyramid_or_Chain_Letter_Schemes_Demonstrating_that_Their_Promotional_Claims_are_Unreliable
https://www.researchgate.net/publication/239283437_Two_Probability_Models_of_Pyramid_or_Chain_Letter_Schemes_Demonstrating_that_Their_Promotional_Claims_are_Unreliable
https://www.researchgate.net/publication/239283437_Two_Probability_Models_of_Pyramid_or_Chain_Letter_Schemes_Demonstrating_that_Their_Promotional_Claims_are_Unreliable
https://www.jstor.org/stable/2780199
https://www.jstor.org/stable/2780199
https://www.jstor.org/stable/4194749
https://www.jstor.org/stable/4194749
https://cir.nii.ac.jp/crid/1570291225791515520
https://cir.nii.ac.jp/crid/1570291225791515520
https://www.journals.uchicago.edu/doi/abs/10.1086/225469
https://www.journals.uchicago.edu/doi/abs/10.1086/225469
https://www.researchgate.net/publication/247837186_Friendship_Versus_Business_in_Marketing_Relationships
https://www.researchgate.net/publication/247837186_Friendship_Versus_Business_in_Marketing_Relationships
https://www.researchgate.net/publication/361829636_The_Market_for_Belief_Systems_A_Formal_Model_of_Ideological_Choice
https://www.researchgate.net/publication/361829636_The_Market_for_Belief_Systems_A_Formal_Model_of_Ideological_Choice
https://www.researchgate.net/publication/361829636_The_Market_for_Belief_Systems_A_Formal_Model_of_Ideological_Choice

Grof3, C. (2010). Spiritual Cleansing: A Case Study on how Spirituality Can Be
Mis/used by a Company. Management Revue, 21(1), 60-81.

Gro, C., & Jung, N. (2009). Challenging the Conventional Wisdom on
‘enterprise’: Control and Autonomy in a Direct Selling Organisation.
Management Revue, 20(4), 348-372. doi:10.5771/0935-9915-2009-4-348

Gu, C.J. (2004). Disciplined Bodies in Direct Selling: Amway and Alternative
Economic Culture in Taiwan. In D. K. Jordan, A. D. Morris, & M. L.
Moskowitz (Eds.), The Minor Arts of Daily Life: Popular Culture in Taiwan,
150-172. Honolulu, HI: Hawai University Press.

Gull, G. A. & Doh, J. (2004). The "Transmutation™ of the Organization: Toward a
More Spiritual Workplace. Journal of Management Inquiry, 13 (2), 128-139.
doi: 10.1177/1056492604265218

Harden, M. P. (1987). Multi Level Marketing. Carrollton. TX: Promontory
Publishing.

Haythornthwaite, C. (1996). Social Network Analysis: An Approach and Technique
for the Study of Information Exchange. Library & Information Science
Research, 18(4), 323-342. doi: 10.1016/S0740-8188(96)90003-1

Herbig, P., & Yelkurm, R. (1997). A Review of the Multilevel Marketing
Phenomenon.  Journal  of  Marketing  Channels,  6(1), 17-33.doi:
10.1300/J049v06n01_02

Jack, S.L. & Anderson, S.L. (2002). The Effects of Embeddedness on the
Entrepreneurial Process. Journal of Business Venturing, 17(5), 476-87.
d0i:10.1016/S0883-9026(01)00076-3

Juth-Gavasso, C. L. (1985). Organizational Deviance in the Direct Selling Industry:
A Case Study of the Amway Corporation. Ann Arbor: University Microfilms
International.

Keep, W. W., & Vander Nat, P. J. (2014). Multilevel Marketing and Pyramid
Schemes in the United States. An Historical Analysis. Journal of Historical
Research, 6(2), 188—-210. doi:10.1108/JHRM-01-2014-0002

Koehn, D., (2001). Ethical Issues Connected with Multilevel Marketing Schemes.
Journal of Business Ethics, 29, 153-160. doi:10.1023/A:1006463430130

Kolodinsky, R. W. & Giacalone, R. A., Jurkiewich, C. L. (2008). Workplace
Values and Outcomes: Exploring Personal, Organizational, and Interactive
Workplace Spirituality. Journal of Business Ethics, 81, 465-480.
doi:10.1007/s10551-007-9507-0

Iranian Cultural Research

Abstract


https://ideas.repec.org/a/nms/mamere/1861-9908_mrev_2010_1_gross.html
https://ideas.repec.org/a/nms/mamere/1861-9908_mrev_2010_1_gross.html
https://www.researchgate.net/publication/46526715_Challenging_the_Conventional_Wisdom_on_'Enterprise'_Control_and_Autonomy_in_a_Direct_Selling_Organisation
https://www.researchgate.net/publication/46526715_Challenging_the_Conventional_Wisdom_on_'Enterprise'_Control_and_Autonomy_in_a_Direct_Selling_Organisation
https://www.researchgate.net/publication/46526715_Challenging_the_Conventional_Wisdom_on_'Enterprise'_Control_and_Autonomy_in_a_Direct_Selling_Organisation
https://www.researchgate.net/publication/233992135_Disciplined_Bodies_in_Direct_Selling_Amway_and_Alternative_Economic_Culture_in_Taiwan
https://www.researchgate.net/publication/233992135_Disciplined_Bodies_in_Direct_Selling_Amway_and_Alternative_Economic_Culture_in_Taiwan
https://www.researchgate.net/publication/233992135_Disciplined_Bodies_in_Direct_Selling_Amway_and_Alternative_Economic_Culture_in_Taiwan
https://www.researchgate.net/publication/233992135_Disciplined_Bodies_in_Direct_Selling_Amway_and_Alternative_Economic_Culture_in_Taiwan
https://journals.sagepub.com/doi/10.1177/1056492604265218
https://journals.sagepub.com/doi/10.1177/1056492604265218
https://journals.sagepub.com/doi/10.1177/1056492604265218
http://digital.library.upenn.edu/webbin/book/search?author=&amode=words&title=history&tmode=&c=x
http://digital.library.upenn.edu/webbin/book/search?author=&amode=words&title=history&tmode=&c=x
https://www.sciencedirect.com/science/article/abs/pii/S0740818896900031
https://www.sciencedirect.com/science/article/abs/pii/S0740818896900031
https://www.sciencedirect.com/science/article/abs/pii/S0740818896900031
https://doi.org/10.1300/J049v06n01_02
https://doi.org/10.1300/J049v06n01_02
https://doi.org/10.1300/J049v06n01_02
https://www.researchgate.net/publication/222402880_The_Effects_of_Embeddedness_on_the_Entrepreneurial_Process
https://www.researchgate.net/publication/222402880_The_Effects_of_Embeddedness_on_the_Entrepreneurial_Process
https://www.researchgate.net/publication/222402880_The_Effects_of_Embeddedness_on_the_Entrepreneurial_Process
https://books.google.com/books/about/Organizational_Deviance_in_the_Direct_Se.html?id=Fy5WNwAACAAJ
https://books.google.com/books/about/Organizational_Deviance_in_the_Direct_Se.html?id=Fy5WNwAACAAJ
https://books.google.com/books/about/Organizational_Deviance_in_the_Direct_Se.html?id=Fy5WNwAACAAJ
https://www.researchgate.net/publication/274264960_Multilevel_marketing_and_pyramid_schemes_in_the_United_States
https://www.researchgate.net/publication/274264960_Multilevel_marketing_and_pyramid_schemes_in_the_United_States
https://www.researchgate.net/publication/274264960_Multilevel_marketing_and_pyramid_schemes_in_the_United_States
https://www.researchgate.net/publication/251295819_Ethical_Issues_Connected_with_MultiLevel_Marketing_Schemes
https://www.researchgate.net/publication/251295819_Ethical_Issues_Connected_with_MultiLevel_Marketing_Schemes
https://www.researchgate.net/publication/5149287_Workplace_Values_and_Outcomes_Exploring_Personal_Organizational_and_Interactive_Workplace_Spirituality
https://www.researchgate.net/publication/5149287_Workplace_Values_and_Outcomes_Exploring_Personal_Organizational_and_Interactive_Workplace_Spirituality
https://www.researchgate.net/publication/5149287_Workplace_Values_and_Outcomes_Exploring_Personal_Organizational_and_Interactive_Workplace_Spirituality
https://www.researchgate.net/publication/5149287_Workplace_Values_and_Outcomes_Exploring_Personal_Organizational_and_Interactive_Workplace_Spirituality

Iranian Cultural Research

Vol. 18
Issue 3
Autumn 2025

Kong, K.C.C. (2003). Are you my Friend?: Negotiating Friendship in
Conversations between Networking Marketers and their Prospects. Language in
Society. 32(4), 487-522. doi:10.1017/S0047404503324029

Kozinets, R.V. (1997). Merrie Brucks; Deborah J. Maclnnis (eds.). 1 Want to
Believe: A Netnography of the "X-Philes' Subculture of Consumption. Advances
in Consumer Research. 24. Provo, UT: Association for Consumer Research:
470-475.

Kunda, G. (1992). Culture, Control and Commitment in a High-Tech Corporation.
Philadelphia: Temple.

Lan, P. C. (2002). Networking Capitalism: Network Construction and Control
Effects In Direct Selling. The Sociological Quarterly, 43(2), 165-184. doi:
10.1111/j.1533-8525.2002.th00045.x

Lee, Zong-Lin. (1996). The Functions and Strategies of Interpersonal Relations in
Multilevel Marketing Organizations (in Chinese). Master’s thesis, National
Chong-Chen University, Chia-Yi.

Lyn, J. (2001). Placing Practices: Transnational Network Marketing in Mainland
China. In Chen, Nancy N. (ed.). China Urban: Ethnographies of Contemporary
Culture. Duke University Press. 23-42.

Marques, J. F. (2005). The Spiritual Worker. An Examination of the Ripple Effect that
Enhances Quality of Life in- and Outside the Work Environment. Journal of
Management Development, 25 (9), 884-895. doi:10.1108/02621710610692089

Mitroff, I. I. & Denton, E. A. (1999). A Study of Spirituality in the Workplace. In:
Sloan Management Review, Summer: 83-92.

Morgan, D. L.(2008). The SAGE Encyclopedia of Qualitative Research Methods.
SAGE Publications, Inc., 816-817.

Nadesan, M. H. (1999). The Discourses of Corporate Spiritualism and Evangelical
Capitalism. Management Communication Quarterly, 13 (1), 3-42.
doi:10.1177/0893318999131001

Nedzhvetskaya, N., & Fligstein, N. (2020). The Evolving Role of Organizational Theory
within Economic Sociology. Sociology Compass, 14(3). doi: 10.1111/s0c4.12747

Nohria, N. (1992). Is a Network Perspective a Useful Way of Studying
Organizations?. 1-22 in Networks and Organizations, edited by Nitin Nohria
and Robert Eccles. Cambridge, MA: Harvard Business School Press.

Podolny, J.M., & Karen, L. (1998). Network Forms of Organization. Annual
Review of Sociology. 24, 57-76. doi:10.1146/annurev.soc.24.1.57


https://www.researchgate.net/publication/231908768_Are_you_my_friend_Negotiating_friendship_in_conversations_between_network_marketers_and_their_prospects
https://www.researchgate.net/publication/231908768_Are_you_my_friend_Negotiating_friendship_in_conversations_between_network_marketers_and_their_prospects
https://www.researchgate.net/publication/231908768_Are_you_my_friend_Negotiating_friendship_in_conversations_between_network_marketers_and_their_prospects
https://www.researchgate.net/publication/285771984_I_want_to_believe_A_netnography_of_the_X-philes'_subculture_of_consumption
https://www.researchgate.net/publication/285771984_I_want_to_believe_A_netnography_of_the_X-philes'_subculture_of_consumption
https://www.researchgate.net/publication/285771984_I_want_to_believe_A_netnography_of_the_X-philes'_subculture_of_consumption
https://www.researchgate.net/publication/285771984_I_want_to_believe_A_netnography_of_the_X-philes'_subculture_of_consumption
https://www.scirp.org/reference/referencespapers?referenceid=244028
https://www.scirp.org/reference/referencespapers?referenceid=244028
https://www.researchgate.net/publication/298877684_Networking_capitalism_Network_construction_and_control_effects_in_direct_selling
https://www.researchgate.net/publication/298877684_Networking_capitalism_Network_construction_and_control_effects_in_direct_selling
https://www.researchgate.net/publication/298877684_Networking_capitalism_Network_construction_and_control_effects_in_direct_selling
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1533-8525.2002.tb00045.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1533-8525.2002.tb00045.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1533-8525.2002.tb00045.x
https://read.dukeupress.edu/books/book/556/chapter-abstract/124809/Placing-PracticesTransnational-Network-Marketing?redirectedFrom=fulltext
https://read.dukeupress.edu/books/book/556/chapter-abstract/124809/Placing-PracticesTransnational-Network-Marketing?redirectedFrom=fulltext
https://read.dukeupress.edu/books/book/556/chapter-abstract/124809/Placing-PracticesTransnational-Network-Marketing?redirectedFrom=fulltext
https://www.researchgate.net/publication/235255012_The_spiritual_worker_An_examination_of_the_ripple_effect_that_enhances_quality_of_life_in-_and_outside_the_work_environment
https://www.researchgate.net/publication/235255012_The_spiritual_worker_An_examination_of_the_ripple_effect_that_enhances_quality_of_life_in-_and_outside_the_work_environment
https://www.researchgate.net/publication/235255012_The_spiritual_worker_An_examination_of_the_ripple_effect_that_enhances_quality_of_life_in-_and_outside_the_work_environment
https://www.semanticscholar.org/paper/A-Study-of-Spirituality-in-the-Workplace-Mitroff-Denton/728d3726f5a00b4d09ede8328c9ddebb7fae2261
https://www.semanticscholar.org/paper/A-Study-of-Spirituality-in-the-Workplace-Mitroff-Denton/728d3726f5a00b4d09ede8328c9ddebb7fae2261
https://methods.sagepub.com/ency/edvol/sage-encyc-qualitative-research-methods/chpt/snowball-sampling
https://methods.sagepub.com/ency/edvol/sage-encyc-qualitative-research-methods/chpt/snowball-sampling
https://www.researchgate.net/publication/247741699_The_Discourses_of_Corporate_Spiritualism_and_Evangelical_Capitalism
https://www.researchgate.net/publication/247741699_The_Discourses_of_Corporate_Spiritualism_and_Evangelical_Capitalism
https://www.researchgate.net/publication/247741699_The_Discourses_of_Corporate_Spiritualism_and_Evangelical_Capitalism
https://doi.org/10.1111/soc4.12747
https://doi.org/10.1111/soc4.12747
https://www.hbs.edu/faculty/Pages/item.aspx?num=863
https://www.hbs.edu/faculty/Pages/item.aspx?num=863
https://www.hbs.edu/faculty/Pages/item.aspx?num=863
https://www.researchgate.net/publication/228589195_Network_Forms_of_Organization
https://www.researchgate.net/publication/228589195_Network_Forms_of_Organization

Polley, D., Vora, J. & SubbaNarasimha, P. N. (2005). Paying the Devil His Due:
Limits and Liabilities of Workplace Spirituality. The International Journal of
Organizational Analysis, 13(1), 50-63. doi:10.1108/eb028997

Powell, W. W., Koput, K. W., White, D. R., & Owen-Smith, J. (2005). Network
Dynamics and Field Evolution: The Growth of Interorganizational
Collaboration in the Life Sciences. American Journal of Sociology, 110, 1132—
205. doi:10.1086/421508

Pratt, M. G. (2000). The Good, the Bad, and the Ambivalent: Managing
Identification among Amway Distributors. Administrative Science Quarterly,
45(3), 456-493. doi:10.2307/2667106

Pratt, M. G., & Rosa, J. A. (2003). Transforming Work-family Conflict into
Commitment in Network Marketing Organizations. Academy of Management
Journal, 46(4), 395-418. d0i:10.2307/30040635

Richter, R. (2018). Maqalehayi Dar Babe-e Eqtesade Nahadi [Essays on New
Institutional Economics] (A. Momeni & F. Momeni, 1st ed.). Tehran, Iran:
Cheshmeh. (original work published 2015) [In Persian]

Rogers, E. M., & Cartano, D. G. (1962). Methods of Measuring Opinion
Leadership. Public Opinion Quarterly, 435-441.

Rossman, G.B., & Rallis, S.F. (1998). Learning the Field: An Introduction to
Qualitative Research. Thousand Oaks, CA: Sage.

Schwarz, M. & Schwarz, M. E. (2001). Mein Weg Zum Kronenbotschafter.
Langenmosen: Marianne und Max Schwarz GmbH/Co. Vertriebsforderungs KG.

Selamet, Th. & Mursitama, T.N., Furinto, A. & Heriyati, P. (2020). Indonesias
Multilevel Marketing Organization Competitiveness under Turbulences: A
Proposes Model.

Shafiei, Z., & Rezaee, F. (2024). "Greed, Dream and Belief" Economic Sociology
of Network Marketing: A Qualitative Study. Journal of Social Problems of Iran,
14 (2),193-218. doi: 10.22059/ijsp.2024.372630.671217 [In Persian]

Smith-Doerr, L. & Powell, W. (2005). 17. Networks and Economic Life. In N.
Smelser & R. Swedberg (Ed.), The Handbook of Economic Sociology (pp. 379-
402). Princeton: Princeton University Press. doi:10.1515/9781400835584.379

Soroori Sarabi, A., Zamani, M., Ranjbar, S. and Rahmatian, F. (2023). Innovation —
But with Risk: The Strategic Role of IT in Business Risk Management. Journal
of Cyberspace Studies, 7(2), 253-275. doi:10.22059/jcss.2023.101605

Iranian Cultural Research

Abstract


https://www.researchgate.net/publication/247630900_Paying_the_devil_his_due_Limits_and_liabilities_of_workplace_spirituality
https://www.researchgate.net/publication/247630900_Paying_the_devil_his_due_Limits_and_liabilities_of_workplace_spirituality
https://www.researchgate.net/publication/247630900_Paying_the_devil_his_due_Limits_and_liabilities_of_workplace_spirituality
https://www.researchgate.net/publication/225309059_Network_Dynamics_and_Field_Evolution_The_Growth_of_Interorganizational_Collaboration_in_the_Life_Sciences1
https://www.researchgate.net/publication/225309059_Network_Dynamics_and_Field_Evolution_The_Growth_of_Interorganizational_Collaboration_in_the_Life_Sciences1
https://www.researchgate.net/publication/225309059_Network_Dynamics_and_Field_Evolution_The_Growth_of_Interorganizational_Collaboration_in_the_Life_Sciences1
https://www.researchgate.net/publication/225309059_Network_Dynamics_and_Field_Evolution_The_Growth_of_Interorganizational_Collaboration_in_the_Life_Sciences1
https://www.researchgate.net/publication/238043474_The_Good_the_Bad_and_the_Ambivalent_Managing_Identification_among_Amway_Distributors
https://www.researchgate.net/publication/238043474_The_Good_the_Bad_and_the_Ambivalent_Managing_Identification_among_Amway_Distributors
https://www.researchgate.net/publication/238043474_The_Good_the_Bad_and_the_Ambivalent_Managing_Identification_among_Amway_Distributors
https://www.researchgate.net/publication/232557636_Transforming_work-family_conflict_into_commitment_in_network_marketing_organizations
https://www.researchgate.net/publication/232557636_Transforming_work-family_conflict_into_commitment_in_network_marketing_organizations
https://www.researchgate.net/publication/232557636_Transforming_work-family_conflict_into_commitment_in_network_marketing_organizations
http://opac.nlai.ir/opac-prod/bibliographic/4912958
http://opac.nlai.ir/opac-prod/bibliographic/4912958
http://opac.nlai.ir/opac-prod/bibliographic/4912958
https://search.library.northwestern.edu/discovery/fulldisplay?docid=cdi_proquest_miscellaneous_60554787&context=PC&vid=01NWU_INST:NULVNEW&lang=en&search_scope=MyInst_and_CI&adaptor=Primo%20Central&query=creator%2Cexact%2C%20Savastano%2C%20Sara%20%2CAND&facet=citing%2Cexact%2Ccdi_FETCH-LOGICAL-c549t-f6a02ac3b236801307bdd8166d2de50543a993d4d4a1faf5b7ef5bdd0d1022fa3&offset=0
https://search.library.northwestern.edu/discovery/fulldisplay?docid=cdi_proquest_miscellaneous_60554787&context=PC&vid=01NWU_INST:NULVNEW&lang=en&search_scope=MyInst_and_CI&adaptor=Primo%20Central&query=creator%2Cexact%2C%20Savastano%2C%20Sara%20%2CAND&facet=citing%2Cexact%2Ccdi_FETCH-LOGICAL-c549t-f6a02ac3b236801307bdd8166d2de50543a993d4d4a1faf5b7ef5bdd0d1022fa3&offset=0
https://methods.sagepub.com/book/mono/an-introduction-to-qualitative-research-4e/chpt/the-researcher-as-learner
https://methods.sagepub.com/book/mono/an-introduction-to-qualitative-research-4e/chpt/the-researcher-as-learner
https://www.econstor.eu/bitstream/10419/79029/1/755786106.pdf
https://www.econstor.eu/bitstream/10419/79029/1/755786106.pdf
https://www.sysrevpharm.org/articles/indonesias-multilevel-marketing-organization-competitiveness-under-turbulences-a-proposes-model.pdf
https://www.sysrevpharm.org/articles/indonesias-multilevel-marketing-organization-competitiveness-under-turbulences-a-proposes-model.pdf
https://www.sysrevpharm.org/articles/indonesias-multilevel-marketing-organization-competitiveness-under-turbulences-a-proposes-model.pdf
https://ijsp.ut.ac.ir/article_97466.html?lang=en
https://ijsp.ut.ac.ir/article_97466.html?lang=en
https://ijsp.ut.ac.ir/article_97466.html?lang=en
https://www.researchgate.net/publication/236861515_Networks_and_Economic_Life
https://www.researchgate.net/publication/236861515_Networks_and_Economic_Life
https://www.researchgate.net/publication/236861515_Networks_and_Economic_Life
https://doi.org/10.22059/jcss.2023.101605
https://doi.org/10.22059/jcss.2023.101605
https://doi.org/10.22059/jcss.2023.101605

Iranian Cultural Research

Vol. 18
Issue 3
Autumn 2025

Sparks, J.R., & Schenk, J.A. (2001). Explaining the Effects of Transformational
Leadership: An Investigation of the Effects of Higher-order Motives in
Multilevel Marketing Organizations. Joumal of Organizational Behavior, 22(8),
849-869. d0i:10.1002/job.116

Sparks, J.R., & Schenk, J.A. (2006). Socialization Communication, Organizational
Citizenship behaviors, and Sales in a Multilevel Marketing Organization.
Journal of Personal Selling & Sales Management, 26(2), 161-180.
doi:10.2753/PSS0885-3134260204

Staber, U. (1993). Friends, Acquaintances, Strangers: Gender Differences in the
Structure of Entrepreneurial Networks. Journal of Small Business &
Entrepreneurship, 11 (1),73-82. doi: 10.1080/08276331.1993.10600450

Stuart, T., & Sorenson, O. E., (2005). Social Networks and Entrepreneurship. The
Handbook of  Entrepreneurship.  Avalible at:  http://dimetic.dime-
eu.org/dimetic_files/StuartSorenson%202005.pdf

Sullivan, S. C. (2006). The Work-Faith Connection for Low-Income Mothers: A
Research Note. Sociology  of  Religion, 67 (1), 99-108.
doi:10.1093/socrel/67.1.99

Swedberg, R. (2005). Interest. UK: McGraw-Hill Education.

Swedberg, R. (2014). Jamesenasi karafarini [Entrepreneurship: The Social Science
View] (Sh. Bagheri & A. Mir-Abedini, 1st ed.). Tehran, Iran: Bahman Borna.
(original work published 2000) [In Persian]

Swedberg, R., (2003). Bourdieu's Advocacy of the Concept of Interest and its Role
in Economic Sociology, Economic Sociology. Perspectives and Conversations,
Max Planck Institute for the Study of Societies, 4(2), 2-6.

Taylor, J. M. (2000). When Should an MIM or Network Marketing Program be
Considered an Illegal Pyramid Dcheme. Consumer Awareness Institute, 18.

Taylor, J.M. (2011). The Case (for and) against Multi-level Marketing. Chapter 7:
MIM's Abysmal Numbers, Consumer Awareness Institute.

Taylor, J.M. (2014). Unmasked—The Case Against MLM as an Unfair and
Deceptive  Practice. ~ Consumer  Awareness Institute.  Available  at:
http://www.mlIm-thetruth.com/files/9714/2145/3570/MLMunmasked-1-1-2015.pdf

Toosi, R. (2025). A survey examination of psychological support in the workplace.
Journal of Cyberspace Studies, 9(2). doi:10.22059/jcss.2025.396165.1167

Uzzi, B. (1997). Social Structure and Competition: The Paradox of Embeddedness.
Administrative Science Quarterly, 42, 35-67. doi: 10.2307/2393808


https://www.researchgate.net/publication/227966444_Explaining_the_effects_of_transformational_leadership_An_investigation_of_the_effects_of_higher-order_motives_in_multilevel_marketing_organizations
https://www.researchgate.net/publication/227966444_Explaining_the_effects_of_transformational_leadership_An_investigation_of_the_effects_of_higher-order_motives_in_multilevel_marketing_organizations
https://www.researchgate.net/publication/227966444_Explaining_the_effects_of_transformational_leadership_An_investigation_of_the_effects_of_higher-order_motives_in_multilevel_marketing_organizations
https://www.researchgate.net/publication/227966444_Explaining_the_effects_of_transformational_leadership_An_investigation_of_the_effects_of_higher-order_motives_in_multilevel_marketing_organizations
https://www.researchgate.net/publication/247887430_Socialization_Communication_Organizational_Citizenship_Behaviors_and_Sales_in_a_Multilevel_Marketing_Organization
https://www.researchgate.net/publication/247887430_Socialization_Communication_Organizational_Citizenship_Behaviors_and_Sales_in_a_Multilevel_Marketing_Organization
https://www.researchgate.net/publication/247887430_Socialization_Communication_Organizational_Citizenship_Behaviors_and_Sales_in_a_Multilevel_Marketing_Organization
https://www.researchgate.net/publication/247887430_Socialization_Communication_Organizational_Citizenship_Behaviors_and_Sales_in_a_Multilevel_Marketing_Organization
https://www.tandfonline.com/doi/abs/10.1080/08276331.1993.10600450
https://www.tandfonline.com/doi/abs/10.1080/08276331.1993.10600450
https://www.tandfonline.com/doi/abs/10.1080/08276331.1993.10600450
file:///F:/01%20در%20دست%20انجام/01%20فصلنامه‌ها/تحقیقات%20فرهنگی/سایر/2504-3726%20زینب%20شفیعی/04%20ارسال%20به%20صفحه%20آرا/Stuart,%20T.,%20&%20%20Sorenson,%20O.%20E.,%20(2005).%20Social%20Networks%20and%20Entrepreneurship.%20The%20Handbook%20of%20Entrepreneurship.%20Avalible%20at:%20http:/dimetic.dime-eu.org/dimetic_files/StuartSorenson%202005.pdf.
file:///F:/01%20در%20دست%20انجام/01%20فصلنامه‌ها/تحقیقات%20فرهنگی/سایر/2504-3726%20زینب%20شفیعی/04%20ارسال%20به%20صفحه%20آرا/Stuart,%20T.,%20&%20%20Sorenson,%20O.%20E.,%20(2005).%20Social%20Networks%20and%20Entrepreneurship.%20The%20Handbook%20of%20Entrepreneurship.%20Avalible%20at:%20http:/dimetic.dime-eu.org/dimetic_files/StuartSorenson%202005.pdf.
http://dimetic.dime-eu.org/dimetic_files/StuartSorenson%202005.pdf
http://dimetic.dime-eu.org/dimetic_files/StuartSorenson%202005.pdf
https://www.researchgate.net/publication/275327540_The_Work-Faith_Connection_for_Low-Income_Mothers_A_Research_Note
https://www.researchgate.net/publication/275327540_The_Work-Faith_Connection_for_Low-Income_Mothers_A_Research_Note
https://www.researchgate.net/publication/275327540_The_Work-Faith_Connection_for_Low-Income_Mothers_A_Research_Note
https://books.google.com/books/about/Interest.html?id=0i9EBgAAQBAJ
http://opac.nlai.ir/opac-prod/bibliographic/3651671
http://opac.nlai.ir/opac-prod/bibliographic/3651671
http://opac.nlai.ir/opac-prod/bibliographic/3651671
https://www.econstor.eu/bitstream/10419/155819/1/vol04-no02-a1.pdf
https://www.econstor.eu/bitstream/10419/155819/1/vol04-no02-a1.pdf
https://www.econstor.eu/bitstream/10419/155819/1/vol04-no02-a1.pdf
https://sequenceinc.com/fraudfiles/wp-content/uploads/2011/03/illegalpyramidscheme.pdf
https://sequenceinc.com/fraudfiles/wp-content/uploads/2011/03/illegalpyramidscheme.pdf
https://www.ftc.gov/sites/default/files/documents/public_comments/trade-regulation-rule-disclosure-requirements-and-prohibitions-concerning-business-opportunities-ftc.r511993-00017%C2%A0/00017-57317.pdf
https://www.ftc.gov/sites/default/files/documents/public_comments/trade-regulation-rule-disclosure-requirements-and-prohibitions-concerning-business-opportunities-ftc.r511993-00017%C2%A0/00017-57317.pdf
http://www.mlm-thetruth.com/files/9714/2145/3570/MLMunmasked-1-1-2015.pdf
http://www.mlm-thetruth.com/files/9714/2145/3570/MLMunmasked-1-1-2015.pdf
http://www.mlm-thetruth.com/files/9714/2145/3570/MLMunmasked-1-1-2015.pdf
https://doi.org/10.22059/jcss.2025.396165.1167
https://doi.org/10.22059/jcss.2025.396165.1167
https://www.researchgate.net/publication/234021985_Social_Structure_and_Competition_in_Interfirm_Networks_The_Paradox_of_Embeddedness
https://www.researchgate.net/publication/234021985_Social_Structure_and_Competition_in_Interfirm_Networks_The_Paradox_of_Embeddedness

Uzzi, B. (1996). The Sources and Consequences of Embeddedness for the
Economic Performance of Organizations: The Network Effect. American
Sociological Review, 61, 674-698. doi:10.2307/2096399

Vander Nat, P., & Keep, W. (2002). Marketing Fraud: An Approach to
Differentiating Multilevel Marketing from Pyramid Schemes. Journal of Public
Policy and Marketing, 21(1), 139-151. doi: 10.1509/jppm.21.1.139.17603

Von Kutzschenbach, M., & Brenn, C. (2010). You Can’t Teach Understanding,
You Construct it: Applying Social Network Analysis to Organizational
Learning.  Procedia-Social and Behavioral Sciences, 4, 83-92.
doi:10.1016/j.sbspro.2010.07.485

Walsh, J. (1999a). How Ponzi Schemes, Pyramid Frauds Work. And Why They Are
More Common than ever. Consumers Research Magazine, 82(6), 10-14. doi:
10.5089/9781557757968.072

Walsh, J. (1999b). Multi-level Marketing Skirts Legal Lines. Consumers Research
Magazine, 82(6), 12-13.

Wasserman, S., & K. Faust. (1994). Social Network Analysis. Cambridge, MA:
Cambridge University Pres.

Wellman, B. (1983). Network Analysis: Some Basic Principles. Sociological
Theory, 1, 155-200. doi: 10.2307/202050

Werhane, P. H. (1999). Moral Imagination and Management Decision making. New
York: Oxford University Press.

Whittington, R. (1992). Putting Giddens into Action: Social Systems and
Managerial Agency. Journal of Management Studies, 29(6), 693-712.

Wu, Z. & M. E. Pullman. (2015). Cultural Embeddedness in Supply Networks.
Journal of Operations Management, 37, 1, 45-58.

Zamani, M., Hosseini, S.H., & Rahmatian, F. (2024). The Role of Education in
Successful Business Management. Journal of Cyberspace Studies, 8(2), 317-
346. doi: 10.22059/jcss.2024.101609

Iranian Cultural Research

Abstract


https://www.researchgate.net/publication/243765837_The_Sources_and_Consequences_of_Embeddedness_for_the_Economic_Performance_of_Organizations_The_Network_Effect
https://www.researchgate.net/publication/243765837_The_Sources_and_Consequences_of_Embeddedness_for_the_Economic_Performance_of_Organizations_The_Network_Effect
https://www.researchgate.net/publication/243765837_The_Sources_and_Consequences_of_Embeddedness_for_the_Economic_Performance_of_Organizations_The_Network_Effect
https://journals.sagepub.com/doi/abs/10.1509/jppm.21.1.139.17603
https://journals.sagepub.com/doi/abs/10.1509/jppm.21.1.139.17603
https://journals.sagepub.com/doi/abs/10.1509/jppm.21.1.139.17603
https://www.researchgate.net/publication/222910222_You_can't_teach_understanding_you_construct_it_Applying_social_network_analysis_to_organizational_learning
https://www.researchgate.net/publication/222910222_You_can't_teach_understanding_you_construct_it_Applying_social_network_analysis_to_organizational_learning
https://www.researchgate.net/publication/222910222_You_can't_teach_understanding_you_construct_it_Applying_social_network_analysis_to_organizational_learning
https://www.researchgate.net/publication/222910222_You_can't_teach_understanding_you_construct_it_Applying_social_network_analysis_to_organizational_learning
https://www.elibrary.imf.org/display/book/9781557757968/ch16.xml#:~:text=A%20Ponzi%20scheme%20is%20closely,characterized%20as%20a%20Ponzi%20scheme.
https://www.elibrary.imf.org/display/book/9781557757968/ch16.xml#:~:text=A%20Ponzi%20scheme%20is%20closely,characterized%20as%20a%20Ponzi%20scheme.
https://www.elibrary.imf.org/display/book/9781557757968/ch16.xml#:~:text=A%20Ponzi%20scheme%20is%20closely,characterized%20as%20a%20Ponzi%20scheme.
https://bibliotek.kk.dk/work/work-of:150010-master:1986041?type=artikel
https://bibliotek.kk.dk/work/work-of:150010-master:1986041?type=artikel
https://www.cambridge.org/core/books/social-network-analysis/90030086891EB3491D096034684EFFB8
https://www.cambridge.org/core/books/social-network-analysis/90030086891EB3491D096034684EFFB8
https://www.cambridge.org/core/books/social-network-analysis/90030086891EB3491D096034684EFFB8
https://www.cambridge.org/core/books/social-network-analysis/90030086891EB3491D096034684EFFB8
https://www.jstor.org/stable/202050
https://www.jstor.org/stable/202050
https://www.scirp.org/reference/referencespapers?referenceid=1194205
https://www.scirp.org/reference/referencespapers?referenceid=1194205
https://ora.ox.ac.uk/objects/uuid:f9bd0a0b-14a0-4d6e-826d-ae9fa6e19205
https://ora.ox.ac.uk/objects/uuid:f9bd0a0b-14a0-4d6e-826d-ae9fa6e19205
https://www.researchgate.net/publication/297962370_Cultural_Embeddedness_in_Supply_Networks
https://www.researchgate.net/publication/297962370_Cultural_Embeddedness_in_Supply_Networks
https://doi.org/10.22059/jcss.2024.101609
https://doi.org/10.22059/jcss.2024.101609
https://doi.org/10.22059/jcss.2024.101609

VEE ol VY ol B-0A (¥NA ) (Kia b o aslibuad

aslhad g3l ulilansl> bl 5 Sl Gl (SUESe s (SsSKs By (VFF) (o) il
doi: 10.22035/jicr.2025.3491.3726 -0-0A (A () So p s
https://doi.org/10.22035/jicr.2025.3491.3726 URL: https://www.jicr.ir/article_550.html Y+ A-1AYY Ll

(https://creativecommons.org/licenses/by/4.0) <l 35T CCBY 4.0 38 508 18 ol dlis JalS 0 & g s | i 5 ©

gy Il
ISl 43 (SISl b 3l SIS i (IgaSs Bl
SOl wlilsdzol>
Yé‘-&’) FNAT ‘*‘;!"35":." )

NS IR ZA RN TR VAT RPN

°

3G s peled Go b ST YIS (T 2 b 51 48 ol oitns 9 3 85 «gloSC b l3L
Sladaoms IS ot Bl (it b5 5 Slagle sl cdisy oo 5 34 ¢ s SUS m 55
b Gadigy ol jonay 31 (5)Sen dagl Lol (S 45 L5 o 0025 gty [Solac
‘Q@,\;;S@;j: dal (ol ol |LSKES odes [ie 55 31 (65lwaSl dl 3 dagle sl l s o
OBULS 135 cpg> (S oo JLab (5L slrodalns slomyl sl ) (aieds Jaily; 5565 415
smse SIS o g olazel oS00 pshtea | s ()bl slena] GlaaSl a5 S
23 b 5 Al ys S Slbgaan ol s o i Al e (oLl sla S s
Iy slazel a5, OB 1350 1S o slomal |y by (- Lianalom (5o Sy coulitons 25 3
GLARS (Gt |y o Loy ; 40850 Lagh (§uS (..:_(a_“, o e 5 bas
L;)Lis(uf Oy AS_ BLS| g aS ol Alie (S e ol a0 g 3Ll
5 0,0 (oladl uliditnale (SUaSo ppghe 51 b s ol @ Gy Gl el (S5l
3 bl cmite Sl o sl o IS LBl (SUaS> dul b lis pl s ol
21535 S o 4 kg (3l ) 5 DDl liis glaadgis .ol ol s Kia b
5 0l slw el s s ol 5 (Sol st plaz) (ot pelans 4 (3lizel LI 5 I
)l s Kb prdanw 4y Sl o 5 0 SIS (5L 3 cplonsl
Cmiin (o)l @Kl (S b SuiaS (51alids ol b «gabuadl puliiiamsl> slao /ol

el QL5 sl oSl sl 5 olazr! ol aaSLiils  olaznl pske 09 S Jlslal )
ze.shafiei@alzahra.ac.ir D4

s o 55

Ol <0l a0l olSils (galadl 5 pelazr poke 0dSTENS (g b owe mnsi L) ol S .Y
fatemehrezaeee1400@gmail.com <


https://doi.org/10.22035/jicr.2025.3491.3726
https://doi.org/10.22035/jicr.2023.3125.3438
https://doi.org/10.22035/jicr.2025.3491.3726
../../Mahmodi/Downloads/CC%20BY%204.0
https://creativecommons.org/licenses/by/4.0
mailto:ze.shafiei@alzahra.ac.ir

o (3l 9 dode
4SSl s g b o ¢ i L (6 e b T s1aSCl L
(JEns QAL 035 5 (6 fios o padiams wlad 2 b 51 LaYIS (T 3 b
S g VR VU P JRTL L KO AR S ORIV B0 IR E R Y
a5 4 Ol s a0 QBULS US55l edtns by SN pammes o) Sl Ssline
5255 Sl Ygams 5 iS00S B 5 i Olig Podkas STyl sy i oo
D800 Cors (FVY (Y 0 0¥ C&S) sl axdls ol ol s (s s S
AU Ole e 5o el i g 18 odets YL VA das s (glasll rofinns
W3l S Ol il 5

Slaoleylu @ idS das aw 3 a8 Sl o34 (sd=a L0 ¢ R S
Jors e S, s s VLS b 5 Mgl dsle 3ge laSs LIk
slaze ;05 eolaml slagle sl 31 Lagle sl ol codos (S5 5 an Lol . Lilockls
L ohlSSlag aslly cdiinnd samny Ol )8 QUS55 48] s €S s
|y 355 _sis Be3 5 (Slacad Wil o ag)T il po ladiay (( JRis OBIS w550
S a3 glin g ceslimul KdwddMe (T4 a8 oLl slse 45558 31 ¢y
Ol el s s Lagl i Eooplil xS adilele |y Slud> 5 bao Il
AS o od |y ik JBLS 155 o 5 il s oo g B ) Jgeazes o S
L (g 903 5 ol 1S G 3505 sy Sl s ((OFY (Y e 0¥ Mol 5 S)

Slr QLS m 555 e Jaly; 4 g8 (614l bl slagle b gl Slals

1. Network Marketing
2. Multilevel Marketing
3. Direct Sales

4. Selamet

5. Kong

6. Amway

7. Mary Kay

8. Gabbay & leenders

Ot Ko p Dl anlilaad
&

Yoslads YA o595
AR ™"
AT




Ol Ko p Dl asliba
\

e (9808 Bl
Al Sais~
3 IS

VP X oY QYD) s Se o g ann g oy eaots Ob R 4 O S0
(537 Saibgo 4 SlS (1t AL slaas ome s 5 sy 53 ¢ bl
(ol 6513 (Ko il QUS55 o 5 Ugmames 55 5 T8 S w35
Gk O pdoa a8 55 OV s LBL gl 1aSS SLolL slaas e
b LB iyt o S g e 5 slaelKiis b o b ks e slasile
A5l oo Dled s L OV guames (ol s (S ¢ Je g3 8L 4 elS
s dlagyn s (Slialio gaen 5 ash S ey s 5 o plo 5l sl sl
sl JRteNty OB x5 Sl pgm 5 €OFY Y0¥ 0 5 (S) Ll
S St leder s doms o SIS ) bk lo GlaaSid 03,5
OY) Ll Coddyl bl sl 5> @5 Skl ol K CaeS > o
R RO WP U REPIPE Y BYCHEN Kk JP P TRCH B SO AT KR
355 ol a8 3500 0 diS 5 4§31 SIS gl &8 s Lol
b OBAds 3 5 BUS w5 (ldiy podas Caplby plad aS i (0l 2
Ol e ol Plasarilas DU s (1A LBl 8l L)l ey
b OV s w5 S o0 b3 SiSuCalin) [ gl 5 O juae |y OV paams
(i o o oSn LB 5 USon cpldl s Jald) 555 (G20 oy 5
(L 5 & saereS St gz Tl mg (FVE Y 0 0¥ (K8) S o (s 50
Shy (el gliasl 03,5 deline 30,k 3l op 5 SV saames 3350 (93 5ok Sl o
VAV Tgsla) Wl e Cowsas OAIS a5 4 ok S 5 S0 s
Sobat (gladass Olsiean Jtey (el 53 Sl slw il pl
Sz elyanany (81 ) LSon Ladl ool (S15 45 Lpds g0 025 1 sl
5 e Saym ol bl p S Ko (8 latases M 5 s 1wl ible

1. Lan
2. Harden



Sleslinule oo Jdsan (glasits Lol S s s sl L5580 ol B,
Sdba ‘Q@J_;;Séjjs el OV guames g b dauly (lysd oased by,
@ aS Sl o ezl (Oliwgs 93,5 sleiiul 5 ( Blus o) (ol 5LET1s ) 40
saployluw s,y olidansl> Olallas ol g3l 585 00 35l Cato o]
OS85 LS 5 Lagl leslow Sm s s cslass Lo shil
TS5l 50,18 (glsale wn LS 3 O ) By S48 o iyls 35,503 oSS )
Sl liegs (St L sl sl a8 diS s ¥l ((14A4)
L Ol ol 031 S Gl ) e 55 5 sior 9 1 (oo oSl 38
SlaaS i b (g s diS 558l Slray (Kl 5,18 280 psge 5l ealinu
39 5 SR 50 i 3 S oo 4 e L s 5 00 4 QBUS 58
anllas (s yal QS m 5 1 ST L) el bl Slesle Sia b el
Sl (8 e (539l sl S HSCET(Y 0+ ) T 1 VSl (aslos S
Slagle sl a8 wS o oslaiul ((G3lu ) 5 ((SHlwline) L85 sladsl b ooy
= 5505 bl e 00 AT 3 OBUS 35 g gp S (sl (1SS LG
ook Jul it 6l 5 L3 sl Wle daple sl pl Co e laeses
Sl 03,8 yadelio (gl oo 4 g3 o s e plulld o oSy Slite
G5 (00 s 5L Jomead S lgieas 1y (gl (Y00 0) FS0 S (35
laplensS 5 Ll 31 b 51 Cojlows 4 Bdu e L 1y ()l Coidie oS 4 s
0L Ly (solamn I8 3 S5LS La gy ol ded (S o0 (S5l ¢ opde
ol - olrs (5OLS (slaple sl 53 5LS 0SS gl 65801 G i sl e
daag 25 28 5 b ) Las) 3liss e lasl) ol (sl (230 4 (g olowin J 28

1. Nicole Biggart

2. Charismatic Capitalism (1989)
3. Michael Pratt

4. Cheris Shun-Ching Chan

Ot Ko p Dl anlilaad
A

Yoslads YA o595
AR ™"
AT



Ol Ko p Dl asliba
q

e (9808 Bl
Al Sais~
3 IS

VY 15,8 048N O g 51 syls e)lsl Lagl sl lwlus| 5 LGl
S5 QBAS ) 8 et saaSil 4 (Sl le glas i sl HLasl cs Sl
oo a5 e 45 08 sl ol ol it L2l o ¢ 2l Sl 5 5505
=S 5 oo S ool J8) JS (65 8 8 SIS ool aus il oo
LYY 0 ANQQY Ju558) gl aSlss 28 5 lp oo 53 5 (SK51,S55 0
35053l Gla S LS (5 5 S o5 6 4S5 S s
(Solomn b OSSN J RS ot (o3 50 w3550 35,50 S 5l il 4SS
s sy SaaSl 555 « Sl Sh s S, el Sl o
Olyein € sl o Gasin aSh S bs0d pulad y S8 Ly 3 058 o0 plo
LBl G, s (w3l (A NAAY T88) (K05 pos SL s G bl
sl BUS 555 A8ls SIS Al b 1) (93 505ms oy Dl e 5 il B (1Al
3 g pod P ity plnl aS Lkl 5o 5 W0 somneS w55 ey £S5 o
Sl (ble Olgean ) 0L b i (ol Wl cpll 05l o0 plal plaicud
O Pl Sole slaasll s an 8 ki s US55 syl 5 b oSy ol
Sobs Jolime U 5 (JUe Jolite Sls glag b (gpma b 0B0S 5 5
Al b3 OSSO 534S IS e i ) oniog St J S IS e
b33 LeBes Lagl gl oo o SIS IS oMl ¢opimman 5 0%l @ ($5lwasll
ol ez (slaasll 53 S0 b Ui oSS ),y asly (diS o Janiate
SO Llg sad aSKs S Codole ol ol €OVPY (Yo Y (oY) Wiyl o)l
5 4L el (s 0T dales SS90 S e 3 4T 5le) 25 (5 s
Slaall 5 olair] GlaaSb 53 a8 das oo plosil (ol 31 ) HLS (0l L)

6l_&u.1.5 ‘JS/J_&;S:- )‘ Lg\du}u 4('.:5:.«m U‘:')J’e ‘u',’.‘,f’t"" Cofedlds S )\Sjw.s

1. Etzioni
2. Kunda
3. Foucault



S5 5 OV VAR K0 W e slediay el Jals, 45 s (gLl
ol ool e Lo Al SUiS> ol

Sl b @Sl o e ooliadl gla iS SuacSs o ( ShaS> &5 o
Ol eslss 1) glos snS glajtags 5 oy olas (3Ll Glulisianel &S o
4 ol oS Sl 31 gy skl ol e a5 ) L(VAAD ¢ 551 8) ilosls plowi
Slediay Hl L a8 ojlillena Laaln el 53 0555 oo 0ol (g 3lwaSln ) 3
e s S S ), SS Sl 28 Jas gl (5158 5 it 35 Al i o
(D555 oo 39dmes Al 1,8 )T 3 aS (glig bl (slacumdype dlss 5 w3,
) ool (St dsy (95885 5 I3k cpsgdo ol (Y NAAY T a )
23S o0 S8 4l glias! (gla 1S Ay oS (Gl b S o0 i

GIVESE AN W) S AN D ST LW IR e (e (o9 3 8357 53
S351,5) a5 (655 Sk s dile (sl Lol Q}fbﬁt\j}\ ‘otf.uscjjs
(033 1028 o JLmb 5 gt L5 ()l (Slaodalas sl (1 |, (VAVY
5o pshateas |y 355 (5Ll slarl GlaaSl i as > 5 KU QBLS 8 )5
e S h o e (63laBl gla RS )3 se g0 I3 gla S > g sl
(o by, yoslazel s gl ST s L(VFA Y0 Y (oY) U o
s el DB LSl 1) 05 0l i b (Melee gladisy L pBUS 155
SHFLE Gladi plpsan 1) 555 BUSelsul Ly g )las glaslsl 5 o3 8
SVale g ol siean Lgsas elaia] (glaaSos camms;s S (55wl
S pdady B Jlo e 55 g edallin 1 1S 5855k 4y 4 S o Joe (53l
358 OIS a5 (o gnas 5 sh 508 (S 53 45 Nigd o o3 OIS IS sl
PV Y oY (oY) s

1. Granovetter
2. Nohria

Ot Ko p Dl anlilaad
\.

Yoslads YA o595
AR ™"
AT



Ol Ko p Dl asliba
)

e (9808 Bl
Al Sais~
3 IS

AoT55 oS s gy 8401323 (6,5 Bl (gl (HlwaSil Al b el ol

ol QA ) ol o5 Csdlie 5 gl Cotlie plesl b pbcass 5
ot G i o g5 5 Sbgs 5 Ay S Sl sen
a5 Lads | slazel 40,8 OBIS x5 50 1S g0 = las |y - Libiansl
&3zl (gla S (gt |y paied Jalsy 658 Lagh) (§uuS e m.ix? Iy 34>
L olgs 4058 (s1aScss obobl 55 355 g0 (slasliad) (TS o Culds 5505 5
S s 2l 3 (SIES shas 5 B0 ol 5 (T L gl oo gS o >

Nl s Syl 4 Gl Slol Wl Bta (S

Lol el ol g gl ol sl a5l s (s olabo b b sy (glac S oS Jl> 5o
3 b SlainS Slalllas ol il e sinS T s el s a0 lalllas
L (VA8A) T s S 5 IS Lt (gl 0,8 o oy e 5 S (SlrolS
Jymamen S S5 5 (Y0 0 9) L)l blgs ciles S andlae |y o (s S5 3 L5 5 (1S
(V48D T 525 53553 T 03,5 gy 2 (6140 b I3 (Sl goms (51,0 ol
JStn dile ble 1 503,S aallan oy 8 ot Gl o]y ool a1
(VAAQ) i 8lo3,S ST Jpummas (sl S5y cplisitod 5 3 o (6 s
bl VAVV) 550 5 1 1S ol e, S aalllan | (gl ol ik cslagtloslor Lo
Ao ) oliind L 0 S e 5103, Jlosd (gl b 0l dganme S5 e

a3l o5 gty dolm (Silotior bl (VAV ) ° 2 SIS

P L on S o 1l Ol 3 (14K 2Lk Ol 3 (S Sl Gaoy gl 3l 4 S callis oylgie N
g5 Glogl a0l CpB 4y g 5 Lol S o S5 S0

2. Coughlan & Grayson

3. Frenzen & Davis

4. Green & D’Aiuoto

5. Finifter



s gomee cpl 55 o elorl GlaylSa5le 55 Cote oS> sbls sla it

Os=T5 Sl (Olald lass (g3l oozt (sladl 3 51 (G ke S (55815,
Slaca el 45 Gl oa o W ST S ol o Lahass ool 0 il G225
slonl elal bl s p lp b 2Bl (las oLohL s (dawdio
b oy glaas i g pdolonin 5 03,5 planal S oLl .08 o0
3t on U 0T Sl (st 5 B Sladstn 45 ol (285 1S o0 oy
O i Olgean ) QLEBIS x5 48 40,8 o 5L plsl b 3l olysel s
M 5 SHluh) 0, s 555 58 5o 1 (GYL Gda) 5 di (GAa))
s lis \J(,.@.a‘_;sha:é\ﬁés;,ﬁl S Sl SR Lgsas olaysl i (Y00
ol el Slaaal s 555 dliasl (5 lsly 5 O e 58 s ol oo oSl
S 5 () pé (ible el lals) o b ) s S5k B (603
S e 3ol ) b 4 sl y SorsS QUS55 3 1Al 5 03,8 Jes (SHle
Wsss s gl (935 m Sladlas 53 855l ool it b daly & S
bl Sl games (sliasl a8 05 15 oyl s gl sl okl atetis (Y0 V)
4355 S gl (628 55500 s slapleslr 53 QUS55 4 S (5140
sloul (6,8 50 sladases ras sames ) dns oo gLES el opl a5 i s o) 5os
) 45 S o G2 g5 |y Liasl (g1t bl 45 S e (g ulol )y S s
(Lo Cbpeps Cuaday i ALS i g L S S8’ S0
2l (10 5 (olSan (slalnia al b 31 Liael (7 N AAS ()IK)
s el 53 Lollad 4y il B AS e ol A (Sl b sadel 5 useds
Shidly S0 sliasl ag pals ol Jolss Liael St sl 51 ol gas

Sl s SLaalSS L Lol 5 Sids (60155 5 ¢ s 2 laasSS (8108

1. Sparks & Schenk
2. Brodie, Stanworth & Wotruba

Ot Ko p Dl anlilaad
\Y

Yoslads YA o595
AR ™"
AT




Ol Ko p Dl asliba
\Y

e (9808 Bl
Al Sais~
3 IS

313 ol pemany Liael (6l 1y pwsado Sl Leas ola o K i ol L e
EJ_:?L})') (_;\M L;:L_ubb )'\ c&.i)nTJJ 0% 94 cu.il.o ol.g.,\g.b b ;S’.LAU':@)}-’. Lol

5o Volel a3l Jaien olse b cadsl ol 2iee ol seas sl 31 d 53 0T obb o
= Lol slw cpl e DS a o tass ol (Y 00 & 5ls) Wles S sl ek
JC«LQ.‘I;-\)JLA WTo\NA_’jﬁbw;qu bj_a.: il cA_suL?j JJJ
cb&%‘&@)bdﬁrgjwuli)b c(Y"' Q)%)L@G“b‘sﬁﬁx&e-
Ll 578 malS e Y e e Tlage 5 Ll ble) ool slacJbab 4 sl
Gty i 5 (63Laal SLaaboll (¥ 0N UK 5 1wlS ¢ ST €VAAY
S snS Glaoged 9392 Gl 5 SIS L (Y0 0) Ed) (603 2l SO s
ol (YooY S 5 Slyils ¢V 2 0 ) JpasS) (6lasis bk sbagleslu 5o
Olyeas §1aSes bl sbagleslaw Codled 5l Wl e [ Kos Jilas . Liles S
YooY cn S Y OVE Aty 5 oS VA0 M aulsl8 ) o p slaple sl
3095 el slalys slacs b &l (V444 T 2Ils Y Y (S 5 byl
-SIPE A SSYS L T PR PR AL LA ST TN, SEL PRV E

1. Taylor

2. Bhattacharya & Mehta
3. Gastwirth

4. Daquis, Castaneda & Abgona
5.Lyn

6. Koehn

7. Vander Nat & Keep

8. Juth-Gavasso

9. Keep & Vander Nat
10. Walsh

11. Grof & Jung

12. Herbig & Yelkurm



35 0Lt it Slwlas| V44V )LE0) (Glo o) 5 oo Slags,ls adS
5 0L 3 QBUS ) 8 Bali sl g (Y0 0¥ pud 5 8) Splas ol 55
YooY oY Y 0) (a8 887 ) dals S gl 355 b3l (sliasl
(9SNNS Jlag ) (61483 Glasle San b 28l el 5 (1948 ¢ 11
Ol (A5l Sladlas 53 a8 Sl L g9 el Blows (S L5 (Y000
sl 0 Al a3

OBy 35 s 2 45 Aad 0 0L 09 ol 928 SRR 3 s 0 ccnl b
seann VN s sesdD) Lles,S e 125 5 o ) Caries pl (Slay o
JERIRE- PR R U RN AR O R RTTRIPRRNEICR) EEL AR
(Yoo dlge 5 Ljlrbiy V4A8 o )80) Laple sl ool 039 opdeacss 5 (sl4d b
(e 5 e SaolSis pl s a5 Sl 1l 3515 Coaal sl oyl LSt
Sl S 3 (lain] GlaaSh Cenl 5 S (oode Do 4 a5,
=l Al gyl 6l 03 9 SWI Hlans cdilos S andlas | 0y o ol (g3L23]
@bl pulidianal Jais 51 glasts ol il (SASs dulp (el ol Al
el Lol
i (5olaidl ewlidrarols 15 (SASs i N-)
S5 5 e slax] glaylisle oS ola st VA das &l
S S Sl 2,8 oo JSB T b 5l soliaBl (Sl S 4 3 S e S5
LA opl o s (144 ‘A}J,;j@m N4V Y gasl VAN 3y 5) Klansls

1. Bloch

2. Lan

3. Bromley

4. Albaum & Peterson

5. Brodie, Albaum, Chen, Garcia & Kennedy
6. Crittenden

7. Uzzi

8. Aldrich & Fiol

Ot Ko p Dl anlilaad
Y

Yoslads YA o595
AR ™"
AT



Ol Ko p Dl asliba
\O

e (9808 Bl
Al Sais~
3 IS

a0 5 el dody dyder (9oLl alibansle 55 SUaS> 8315 st sy Ld s,
Sl Slolail glgsan Hhopmss ((SAaS> (VA0 5)5518) da) e
e Olgeay laday 5 o3l SNl s (Sea b5 slos! Julse 36 4y opLa
2 o) GlaaSh Ceal 5 B aS Ah ke ol sy s Lo
Eope (Y0 X g, kil 5 S 148V (gi5) dmntls ST (s3ladl (sla S
3 Gos eals Glpiea  SULSs S Coul ployp ol Gla i gs den IS
L5 n 48 Sl o ani Ll analor b olonr] ey S 50 (62,8 Sladig 8208
ST AL LA SARYELCIP) PN — ol DS s o e (lpea
bl L el gla i (alsyn (YooY e 5 eyl €144V
Loyl 4 plo )l L L |y ol Ol cad 5 Lp o0 S5dome olai] o STl
OIS Jan s ST 31 g da 28 ) (OF VARY 55551, 8) ols o (633
s esolaBl  ased slabls)l b sSSUls s slaais 55 o5l plosil oy s3]
L0l b (SIbS pygio (VY AYAY 28y ) dilodd S (soluadl 6
Coblany (Y00 ()0 plesles ks «(V44Y o5l S) slan] 4S8 Lo
S5 o5 (Y4400 (Sl g) Condto psgdo 5 (1940 Frlens) San 3

A8l Judodi asliods  Sai S -1-)

L dapleslaw ol ol S50 Lae S ot 5111 (glaSics (slajlisbu sl Jolows
b g (L L Ll ) DBLo,I L ) o a5 (a0l 505 Loz
(2il 5 s caSis LVAAY el s) UiS e i GSOU G w0 gl
oSt (Ol SiS cilises gl glos 3 (5 )LSen o Sl (gl (slaesil
el Glad sl b 5 bl L 5l plaas ged LSl (glad )b 5 (gLl o>

1. Jack & Anderson
2. Whittington

3. Anderson & Miller
4. DiMaggio

5. Wellman



s NSy olail gt (o (gl Yoo 48 Ui o et
3 el siasLis e sn 5 Lae S glee LU (Y 400 sl 5 5saCaend)
Aol oo LaasCl (Yo Y o a8l 5 LIS 55m) slezel poys sl sl SUiS>
Lagl (Y 200 el 5 s Coasl) A8 ailed 55 15 L) 5 o2yl (leDb|
e «Sledbl L gleslu S ol campats 5 L5, DS 8 e Ol A3l e
OVR8Y o) Wb oo IS 803 plesler STl b ¢ sl

Olojlw &, aliody S S> .¥-1-)

Sl Ohpes 2Ul55 5 S8, lajlila 5 as ol (e (555 4 bagle sl &l
WS Jos sl s (logy g g o sla by 4 el 53 355 S0 S
Sl dadllas (6l Jdod l ol sl ulidiamal Sl slajlil 51 (S5
ARYE ERY2 S g3 5 ) ol ke 845 0ny5 milia a3l o sloilatys w9 0900
Glros s s (Y000 CohlSan 5 Jsb) St glagg 1S als v 5 Laaslousl (Y 418
350 Sa (YN F O I8 5 5000 3) eS,d s W)l el

S ,d Cdlay,y aliods  SanSs ¥-1-)

Lacalele (galaml gla S 1 edtansly S 5t a ( Kb Shas>
Ll lea_..« 25 K ol ganall L S p  Sias> S)s 313 00
(R8s Sla i)l piae ya a5 S 56,5 sk 53 5y b oo SLET o
2 (S Glatisls 5y sb didu o e ) oo Slaghate 5 a5l
PV Y10 el 5 09) S o (5ol 3 en 4l Sin 3 L Liasl (933 prdane
St S35 il Gl i) s St slales) gy b 5l 4l Kon b
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